PART-C: LearningResources

TextBooks, Reference Booksand Others
STUDY MATERIAL FOUNDATION PROGRAMME BUSINESS ECONOMICS,
The Institute of Company Secretaries of INDIA.
2. H. L. Aluja, Business Economics.
3. H. L. Ahuja, Principles of Microeconomics
4. Bradley R. Schiller, The Macro Economics Today, Tata McGraw-Hill,
5. B. Douglas Bernheim and Michael D. Whinston, Microeconomics, Tata McGraw-Hill,
6. Lipsey, R.G. and A.K. Chrystal, Economics, Oxford Univ, Press, 2007.
7. Mankiw, N.G., Economics: Principles and Applications, Cengage Learning, 2009,
8. Pindyck, B.S. and D.L. Rubinfeld, Microeconomics, Pearson Education,2008. Stiglitz, J.E.
and C.E. Walsh, Principles of Economics, W.W. Narton, 2002.

Online Resources—
https://www.kopvkitab.com/
hitps:/fwww. hitbullseye com/grad-

PART-D:AssessmentandEvaluation

Suggested Continuous Evalnation Methods:

Muximuom Marks: 1 Marks

ContinsousInternalAssessment(CLA): J0Marks

EndSemester Exam(ESE): 70 Mirks B

ContinuousInternal | Intemal Test/Quiz-(2);20:&20 Bettermarks outofthetwo Tesy Quiz
Assessment (CIA): Assignment/Seminar- 10 | +abmainedmarksinAssignmenishallbe
(ByCourseTencher) | TomiMarks- 30 considered against 30 Marks

EndSemester Twosection— A &B _

Exam (ESE): SLILIJ onA O Ohjective—1 (k| =100 ark: 02 Shoit an_':-.wrl_:,rns;-s:pl—]ﬂ Marks

SectionB:Deseripliveanswerdypoyis., loutoR2 fromeachunit-4x10=40Marks

Name and Signature of Convenar & Members: (CBoS)

\ 7
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FOUR YEAR UNDERGRADUATE PROGRAM(z024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction

Program:Bachelorin Business Administration|  Semester-11[Session-2024-2025 |
fCerﬂﬁmre S Diploma / DegreeHonors)

ConrseCode B BBSC-05
1 CourseTitle [Business Statistics
CourseType IDiscipline Specific Course (DSC)
4 | Pre-requisiteqitany) Asperreguirement
CourscLearning. | Students will be able to learn basic theoretical and applied principles
5 | Outcomes(CLO) aofStatistics needed to enter the job force.
» Students will be able to communicute key statistical concepts to non-
Statisticians.
» Students will gain proficiency in using Staiistical Software for Data
Analysis,
6 | CreditValue 4Credits | Credir=15Hours-learning& Qbservation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40

PART-B: t_‘:untentufthet:uurse -
TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods((0 Hours)

Unit Topies(Coursecontents) No.of
. Period
1 [Statistical Methods: Importance and Scope — Limitations — Need for Data — Principles of i5

Measurement. Tabulation and Presentation of Diata.
Classification of Data: Data Array — Frequency Distribution — Methods-of data Classification
Types of Frequency Distributions / 1 abulation of Data — Objectives of Tabulation - Parts &Types
pf Tables — Graphical Presentation—¥unctions of Graphs—Advantages and Limitations of Graphs. [
I |Measores of Central Tendency: Mean - Combined Mean ~ Weighted Mean, Median — 15
Crartiles; Relationship between Mean, Median and Mode.
Measures of Variation: Range, Quartile Deviation, Sumdard Deviation, Co-eMMicient of
Variation — Skewness, (Conceptual framework only)
I ﬁ;n‘ﬂuﬁm Analysis: Correlation analysis: Meaning and Significance; Types of Correiation, 15
ethods of studying Simple Correlation — S¢atter diagram, Karl Pearson’s Coefficient of
_____[Eorrelation, Spearman’s Rank Correlation co-sfficient. B
IV [Index Namber: Meaning and Significance, Problems in construction of Index Numbers, Methods| 15
ol construtting Index Numbers—weightad and unwelghted, test of adequacy of Index Numbers,
Time Series: Meaning and significance — Utility, Comporents of Time series; Measurement of
[Trend: Method of Least squares, Moving Avernee Method.
Kawords Data, Mean, Median, Mode, Correlation, Standard Deviation, Index Number,

PART-C: LearningResources

TextBooks,Reference Booksand Others L
I.D.H. Elhence-Fundamental of Statistics. Kitab Mahal Allahabad
2. Gupta S.P. -Business Statistics, Sultan Chand &amp; Sons, New Delhi.
3. Hoonda R.P-Statics for Business and Economics Mug Millian New Delhi.
4. Richard & David 8 Rubin-statistics for Manag=ment, Prentice Hall -New Delhi,
5. Hein Lw.:Quantitative approach to managerial decisions Prentice hall -New Jersey
6. S.C.Gupta& SmtL.Gupta :Fundamental of Statistics ~Himalaya Publishing House —Delhi
7. D.C.Sanchetif& V.K. Kapoor-Statistics Theory Methods and Applications
8. Dr. 5.M. Shukla, Dr. S.P. Sahai Sahitya Bhnwan Publication Agra.

Online Resources—
https://ala-choice.libguides.com/e.php%3Fe%3D321905%26p%3D3569020& ved
https//openstax.org/details/books/introdyctory-business-statistics&ved \ Y

N 77

KX
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PART-D:AssessmentandEvaluation

Muximum Marks:

Suggested Continuous Evaluation Methods:

100Muarks

Continuousinternal Assessment(CIA);  30Marks

EndSemesterExam(ESE): 70 Marks N
Continuousinternal | Internal Test/Quiz«{2):20820 Bettzrmarlks outofthetwio Test! Quiz
Asscssment (CIA): | Assignment/Seminar- 10 | +obainedmarksinAssignmentshallbe
(By CourseTeacher) TowIMarks- 30 cansidered against 30 Marks
EndSemester Twoseetion— A &B
Exam (ESE): SectionA:Q1.Objective—10x | =10Mark:Q2.Short answertype-Sx4=20Marks
SectionB:Deserl ptiveanswertypegts,, loutof2 fromeachunit-4x 10=40Marks

Name and Signature of Convenor & Members: {CBOS)

v
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Iintroduction

Program:BachelorinBusiness Administration [Semester-11  Session:2024-2025

(Certificate / Diploma / Degree/Honors)

I | CourseCode BBSC-06
! | CourseTitle Cost Aceounting
CourseType Discipline Specific Course (DSC) ]
4 | Pre-requisite(ifany) Asperreguirement
CourseLearning. |> Have knowledge to learn the concept of cost accounting, Interpret
5 | Outcomes(CLO) wiriouscost elementys and ity usage.

# Know haw cost calcalated in various production sectors. Differentiate
berween costand financial accounting.

» Learn low cost and volume effect profit. Able to explore how cost
accounting helps toface competition by cost determination and cost

control,
6 | CreditValue 4Credits | Credir=15Hours-iearning & Observation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40

IPART-B: ContentoftheCourse
TotalNo.of TeachingJearningPeriods(01 Hr.perperiod)- 60Periods(60 Hours)

Unit ‘ Topics(Coursecontents) No.of
— o Period
I niroduction: Definitions. Nowre, Concept, Purpose nnd Classification of CnstAccounting; Basic Cos) 15
El:mv:vu Elements of Costs, Classification of Costs, Total Cast build up and Cost sheel, Emerging Terms
iz. Life Cyele Costing; Activity Based Costing, Back flush Costing,

fd Indirect Materials
Material Coxt Control: Moaning, Objeztives nnd Banefite; Seope of MaterialCosl Cantral: Procurament.
storage and Management of Issues; Make or BuyDecision; Purchase Process ; Vendor Selection: Economic
Order Quantity (EOQ): Practicnl problems on EOQ; Methods of Stores or [nventory Control-
ABC Method, VED Method, FSN Method;
Determination of Stuek Levels:Roorder Level, Minimum Level, Maximum Level, Avérags Level and
Dungerlevel; Duties and Responsibilities of Stores Manger, Pricing of Muterialslssues: FIFO, LIFO, HIFO,
Weighted Average Method (Including PracticalProblems), |
TIN  JAccounting of Eabour: Inroduction. Meaning of Lebour Cost; Types ofLobour - Direet Labour and 15
Indirect Labour; Labour Cast Coptrol : Meaning,Ohjectives and Benefits; Scope of Labour Cost Control:
Labour Tumover;
Wage and Incenfive Systemn: Tavlors, Merricks, Halsey, Rowan DifferentinlPicce Rate System
Accounting of Overhead: Meaning and Cloegification of Overheadys; Overhoads -
Allocation, Apportionment and Absorption; Methads andTreatment of Absarption of Overheads; Machine
Hour Rate - IncludingPractical Problems.

1] Fmtnuntlhg of Materiaks: Introducting, Meaning of Materiad Cost; Types of Matera) - Direet Materiuls is

IV [Methods of costing: Uit Costing, Contract Costing. Process Costing{Excluding Equivalent I5
Costimg, By Produet. Joint Product and Job Costing).
Reconciliation of Cost &Financial Account, Break Even Analysis: Importancesind Components:

Reywards Cost, Material, Labour, Overheud, Wage, Incentive, Break Even Analysis

PART-C: LearningResources

TextBooks. ReferenceBooksand Others

Ravi M. Kishore — Cost Management (Taxman s Publication).

2. 8. P. Iyangar — Cost Accounting (S. Chand &amp; Co., New Dethi),

.‘1' R. S. N. Piilai V, Bhagvati— Cost Accounting (5. Chand &amp; Co., New Delhi).

4 Maheshwari & Miteal — Cost Accounting (Theory &amyp; Problems) (Mahavir Prakashan, Dethi)
3. Agrawal, Goyal, Jain, Maheshwari, Oswal, Jain - Cost Accounting (RDB Publishing House)]

& wer \h N/



Name and Signoture of Convenor & Members:
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https:/fiemalin/stodentswebsite/Foundation-Papers.php&ved
https:/iwww.edx.org/learn/cost-accounting&ved

PART-D:AssessmentandEvaluation

Suggested Continuous
Maximum Marks:

Fvaluation Methods:
100Marks

ContinuousInternalAssessment(CIA):  30Marks
EndSemesterExam(ESE): 70 Marks

ContinwonsInternal
Assessment (CLA):

(ByCourseTeacher)

Intern alTenﬂ'Duiz-[‘l! F208:20
Assignment/Seminar- 10
TetniMarks- 30

Bettermarks outofthetwo Test! Quiz
+obtainedmarksinAssignmentshallbe
comsidersd against 30 Marks

EndSemester
Exam (ESE):

Twosection— A &B

Eﬂuilﬂﬂﬂiqlﬂhi&ﬁtf‘r&- 105 1=10Mark Q2 Shott answerlype-3x4=20Marks
SectionB:Deseriptiveanswertypeqts., loutof2fromeachunit-4x10=40Marks

SINo. | Name Designation Signaiture I
01 DBr. Tapesh Chandra Gupta (Convenor) Professor

ne Dr. Dhruy Pandey (Member) Professor

03 Dr. Pawan Agrawal (Member) Professar

04 Or. Susan R. Abraham (Member) Assistant Professor
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction

Program:Bachelorin Business Administration [Semester- [I [Session:2024-2026
(Certificate/ Diploma /Degree)

I | CourseCode BBSEC - 01

! | CourseTitle Soft Skill & Personality Development

3 | CourseType Skill Enhancement Course (SEC) |

4 | Pre-requisiteqf, any) Asperrequirement

CourseLearning. > Determine Communication styles-types with examples, perception of each

3 | Outcomes(CLO) type of communication, quiz,
# Focus on various communication skllls/listening/ stress management ete.
7 Explain Etiquette-social and corporate-Types, Presentation skills, Interview

techniques etc.
6 | CreditVulue 2 Credits Credir= 15Hours— Theoreticallearning and
il (1C+1C) =30 Hours LahoratoryorField learning/Training
T | TotalMarks Max.Marks: 50 | MinPassingMarks: 20

PART-B: Contentof theCourse

TotlNo.of Teaching-learning Periods:
Theory — 15Periods(15Hrs) and Lab.orFieldlearning/ Training 30Periods(30Hours)

Module Topics(Coursecontents) No.of
_ Period
Theory What are soft skills: The importance of soft skills in our lives - Types O Sofi Skills: 15
Coatents Self-Management Skill - Aiming For Excellence: Developing Potential And Seif-
Actualisation
(What is Personality: Personality traits and tips to develop a good Personality, Sell-analysis -
Significance and methods of self-analysis; Self -presentation-What is Self-presentation,
Strateples of self-presentation
Communieation skills:Process, slements, and importance - Ways 1o improve communication
sNonverhal Communication: Tasues And Types; Bisics And Unbversaly,
Body Language: For Interviews: Far Group Discussions; Gestures; Facial Exprassions;
Impuortance of Eye Contact, Body Movemient, Role of Formal Attire,
Listening skills: Importance and types; Ways to improve Active Barriers To Active Listening,
Lab./Field Telephone Communication: Basic Telaphone Skills; Advanced Telzphone Eklll&;’ Ezsential 30
Training Telephone Skills;
Conteats echnology And Communication: Technological Personality; Mobile - Personality? E-Mail
tinciples; How Mot to Send E-Malls! E-Mall Etiquette; Netiquette.
resentation skills: Tips to make effective and engaging presentations; Qvercoming Fear,
roup Discussians:Tips for Success In GD's; How to Start, Lead and Canclude A GD;: Types of
GD; Do's & Don'ts and Mistakes to Avoid during 8 GD.
interview skills: Interview tachnigues; Mock Interviews-Dos and Don'ts, Tips an making a
positive impression,

Kevwords Soft Skilly, Personality, Communication Skills, Listening Skills, Presentation Skills.
IPART-C: LearningResources

TextBooks,RelerenceBooksand Others
TextBooksRecommended—
L. Saoft skills & Life skills: The dynamics of success-Nishitesh and Dr. Bhaskara Reddy Soft Skills-Dr._ Alex.
2. Managing Soft skills-K. R Lakshminarayan and T. Murugavel

op-FrancisPeterS] .. 7
SN Wy
4
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4. The Ace of Soft skills-Gopalswamy Ramesh and Mahadevan Ramesh | Personality Development and Soft
skills-Barun K. Mitra

|OnlineResources—
- Book on Soft Skills and Personality Development; By Author — CA. M K Sridhar (The Institute

Online Resources—

https:/www.amazon.inPersonality-Development-Handbook-D-Sabharwal/
https://www.amazon.in/Personalitv-Development-Skills-Barun-Mitra/
PART-D:AssessmentandEvaluation
Suggested Continuous Evaluation Methods:
Maximum Marks : SMurks
Continoous Internal Assessment(CTA): 15 Marks
End SemesterLxam(ESE) 1 35Marks
Continuous foternal Test / Quiz(2n10 & Bettermurksoul afthe twalest! Quiz
InternalAssessment  |IDAssignment/Seminar +Attendance -| * obinined marks in Assignment shall
(CILA):(ByCourseCoardi |05 Tote Marks - 15 beconsideredagaingl 15 Marks
nater)
End Semester Laboratory/HieldSkillPerformance: OnspotAssessment Manpged
Exam (ESE): A. Performedthe Task basedonlearned skifl- 20Marks byCoordinator
B. Spottinghased optools(written)— 10Marks naperskilling
(L. Viva-voce{basedonprinciple/technology) -05Marks

Nnmnnh':'jfg.nutum ofConvener&Members of CBoS:

By~

_fa) )
o

GOES TO 3RD SEMESTER



FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction

Program:BachelorinBusiness Administration [Semester-lI [Session:2024-2026

| (Certificate / Diploma / Degree/Honors)
I

CourseCode BBSC-07
1 | CourseTitle [Business Communication
CourseType Discipline Specific Course (DSC)
1 | Pre-requisite(ifiny) Asperrequirement

Coursel.earning. |» Development the Personality of students.

§ | Outcomes(CLO) | Students become able to face the Interview.

| # Students can starts self-business,

6 | CreditValue 4Credits | Credir=15Hours-Tearning & Observation

7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40
PART-B: ContentoftheCourse

TotalNo.of Teaching—learningPeriods(011 Hr.perperiod}— 60Periods(60 Hours)

Unit Topics(Coursecontents) No.of
- ) Period
T  |Communication: Historical backeround of Communication; Definition and Process of 15

Communication; Essentinls of effective Communication: Barriers of Communication:
Verbal and Non-verbal Communication: Meaning, Types and Importance, Listering,
Difference between listening and hearing.

11  [Corporate Communication: Scope. Components, Corporate Communiciation, Public Relutions, 15
Role of Social Medin in Communication Role of Technalogy in Communication (10T s).
Eusi:nﬂs Etiquettes: Telephone Conversations. Business Meetings. Morality and Fthies.

ommunication Networks: Intranet—Intermet—e mails-SMS-Telecanferanting—Videa
conferencing

1 1 onduoet of Meeting: Agenda, Notice, Notes, Minutes, Office Memorandum, Office Orders, I5
45 Releie.
iness Letter Writing: Need, Functions and kinds lavout andrypes, Report Writing:
problems, organization and rechniques,
Business Correspondence: Essentials of Effeative Businesscorrespondence, Struciure of
Business lettér; Type of Business letter, Enguiry, Reply, Orders, Complaints and Circular letter ;
IV [Employability Quotient: Resume bullding- Facing the Personal 15
(HR & Technical) Interview -Frequently Asked Questions;
Psychometric Analysis: Mock [nterview sessions; Drafting ofNotlces; Agendus: Minutes; Joh
Application; Letters; Preparation ofBiodata. SWOT Analysis.

Kejworrely Convmunication, Meeting, Letter writing, Resume Building.
PART-C: LearningResources

TextBooks,ReferenceBooksand Others

I. Rao N. and Das R P. Communication skills, Himalayva publishing howuse, Mumbai,
2 N Gupta, P. Mahajon And K. Jain, Business Commuriication, Sahitva Bhawan, Publication, Agra
3. Dr. Mishra, Shukla and Patel, Ruyiness Communication, SBPD, Publishing House, Agra,

Online Resources—
hitps://www.kopykitab.com/
hitps://'www.hit hullseyc.cumfﬂd-

PART-D:AssessmentandEvaluation

L G\ VT
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Suggested Continuous Evaluation Methods:

Maximum Marks:

100Murks

ContinuousInternal Assessment{CIA): 3 Marks
EndSemesterExam(ESE): 70 Marks

ContinsousInternal intn:mnl'l‘-:aﬂ@uiz-[i]:![l&ﬁﬂ

Bettermarks outofthetwo Test/ Quix

Assessment (CIA): | Assimment/Seminar- 19 | +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TolalMarks- 30 considerod against. 30 Marks

EndSemester Twosection— A &B

Exam (ESE): SeetionAQ1.Objective— 10x | =10Mark:Q2,Short answertype-Sxd=20Marks

SecrionB: Descriptiveanswertypeqrs.. Loutof2 fromeachunit-4x10=40Varks




FOUR YEAR UNDERGRADUATE PROGRAM(z024—28)
Department of Commerce and Management

22

COURSECURRICULUM

PART-A: Introduction |
Program:BachelorinBusiness Semester-I11 Session:2024-2026
Administration
(Certificate / Diploma / Degree/Honors)
L | CourseCode BRSC-08
1| CourseTitle Managerial Economics

CourseType Discipline Specific Course (DSC)
4 | Pre-requisite(ifany) Asperrequirement

CourseLearning. > Develop an understanding of the applications of Managerial Economics. |
5 | Outcomes(CLO) (> Interpret regression analysis and discuss why its employed in decision-

making.
# To know the methods of Investment Decision,
6 | CreditValue 4Credits | Credii=13Hours-learning & Observation
7 | TotalMarks Mav.Marks: 100 [ MinPassingMarks: 40

iI'ATLI_lT-B: ContentoftheCourse

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)~ 60Periods(60 Hours)

No.of

Budgeting: Methode of Investment Decislonsunder Certainty, Uncertainty dnd Risk,
Break- Even analysis: Concept; Revenue concepts- Total, Average and Marzinal Revenue;
Application in Breuk Even Analysis

Unit Topics(Coursecontents)
Period
I Munagerial Economics: Definition, Objectives, Nature, Scope,Concept, Imporianoe, 15
Application of Econamic Thegries in Decision-making.
Types of Cost: Opportunity Cost, Accounting snd Fconomic Cost.Fixed and Variable Cost, total
Cost, Marginal cost, U-shaped averagecodt curve in Short run, Learning curve [coneept] s |
11 psiness Cycles: Definition, Phases of Business cycle, Use ofbusiness cyeles in decision-making| 15
ud stabilization le¢hnigues.
ational Income: Meaning: conceprs, GNP, GDP, NNF, PL DPIPCI; (Excluding Practical
roblems)
I |Objectives of Business Firms: Economic and Non-Ecanomic: 15
fit:Nature of profit, Accounting and Economic profit, profitpolicies, Aims of profit policy.
-0xt of Capital: Cost of Debenture, Cost of Preference Share, Cost of Equity Share, Cost of
retained eamings; Weighted Average Cost.
IV |Capital Budgeting / Investment Decisions: Meaning; Definition; tactors affecting Capital 15

Keywards Manugerial Economics, Business Cycle, Break even Analysis, Capital Budgeting.

PART-C: LearningResources

TexiBooks,Reference Booksand Others
L P.L. Mehta; Managerial Economics, Sultan Chand ani Sons, New Delhi.
2. Varshney & Maheshwari; Managerial Economics, Sultan Chand and Sons, New Delhi,
J. Dwivedi D.N., Managerial Economics, Vikas Publishing House, New Delhi.
4. Adhikary M, Business Economics, Excel Books, New Delhi.
3. Dean, Joel; Managerial Economics, Prentive Hall, Delhi.
6. Chopra O.P.; Managerial Economics, Tata Me Graw Hill, Delhi.

7. Peterson ,b.Craig and W.Criy Lewis ; Managerial Econamics, Prentice Hull, Delhi
Online Resources—
hitps://www.kopykitab.com/
https://www.hithullseye.com/grad-

) X
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PART-D:AssessmentandEvaluation

Maximom Marks:

Sugpested Continuous Evaluation Methods:

100Marks

ContinnousinternalAssesement(CLA ) J0Marks
EndSemesterExam(TSE): T Marks

Assessment (CLA):

Continuousinternal inttmﬁlTestr'_Quiz{.—!}:lﬁ&m

Assipnment/Seminar-

(ByCourseTeacher) TotalMarks-
EndSemester Twoseetion— A &B
Exam (ESE):

1
30

Bettermarks outofthetwo Test/ Quiz
+obtainedmarksin Assignmentshallbe
considered against 30 Marks

SectionA:Q1.Objective - 10x] =10Mark; Q2.Short answerlype-Sxd=20Marks
SectionB:Descriptiveanswertypeqts., loutoR2 fromeachunit-4x10=40Mnrks

Neme and Signature of Convenor & Members: {CBOS)

Y
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Department of Commerce and Management
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IPART-B: ContentoftheCourse

COURSECURRICULUM
PART-A: Introduction
Program:Bachelorin Business Semester-I11 Session:2024-2026
Administration
rC ertificate / Diploma / Degree/THonors)
CourseCode BBSC-09
I | CourscTitle [Business Environment
CourseType Discipline Specific Course (DSC)
4 | Pre-requisiteqinany) Asperreguirement
CourselLearning. »  Student can get knowledge abour Business Environment at National
5 | Outcomes(CLO) andState level.
#  Stadent can fearn basic concepts and theeries of
BusinessEnvironment.
# It provides adequate basic elements about Environment for the
_ development of Business in India and Chhatiisgarh.
6 | CreditValue 4Credits l Credit=15Hours-learning & Observation
7 | TotalMarks Max.Marks: 100

TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unii

Topies(Coursecontents)

 §

No.ol
Period

indian Buosiness Movironmeat: Iuiumingnf%%inm, scope andohjectives of Business; Environment -
Micro and Macro-environmentof Business { Social, Cultural, Economic, Political, Legal,

l echnological and Natural); Impuct of these fastors on declsionmaking in Business, Environmenta!
Analveis, and Compotitivestructure analysis of Business

Economic Environment of CG: Basic features, Population, Industry, Agriculture and Faresi,
Mirierals, Power and Energy, Menns of Transport, Major Industry, Small Scale Industries [SS],
[ndustrial Fstates, [nformation needs of Small-Scale Indugtries And fulfilment

15

Economic Treads [u‘l-"!rvlelr} Income: Saving and Investmient; Balaue of Trade and Balance of Payments,
Problems of Growth: Unemployment, Poverdy, Regional Imbalances, Social Thjustice, Tniflation, Parallel
Econumy, Industrinl Sickness:

Innovatlon: Meaning, features and Types of Innovation; Impact of Technological changes on Business;
Technology and Society; Technological Acyuisition Matles; IT Revolution and Business; Management of
l'el:hnolug.*

Hole of Government: Government Functions of the State, Economie rale of government. Staleintervention
in Business; Reasons for undTypes of Stmte Intervention in Business; Impact of Privatization,

Aonotury Policy, Fiscal Policy, EXIM Policy and Inductrial Policy onBusingss; Regulution of Foreisn
Investment, Collaborations in thelight of recent changes.
Legal Envivonment; Various laws affecting Indian businesses,

[ndian Economic Planning: Review of Previous 5 Year Plans, The Current Five-Year Plan, Niti
Asyog.
International Environment: Globalisation of Businass; Meaning anddimensions, Stages,
Essential Conditions of Globalisation, ForeignMarket Entry Strategies, Merits and Domerits of
ilobalisation ofBusiness, Impact of Globalisation on Indian Businesses, Forms oiGlobalisation
f Businesses — Multinational Carporation [MNC], Transnational Corporation [ TNC] ste..
International Economic Groupings: International Eoonomicinstingions - GATT, WTO, World
ank, IMF, FDI, Counter Trade.

15

Reywords | Business Environment, Growth, Government, Innovation, Growth, Trends.

PART-C: LearningResources

TextBookg,ReferenceBooksand Others /1

g9 N \]\h’ﬂ R




1. Amit Kumar, Business Environment, Sahitya Bhawan Publication Agra.
2. Badi, R.V. Business Environment, Himalaya Publisking House Pvt. Ltd.

3. Ashathappa K. Essiential of business Environment, Himalaya publishing House Pyt.Ltd.
4. Sinha Dr. V.C., Businesy and Environment, SBPD, Agra

Online Resources—
hitps://www.kopykitab.com/
https://iwww.hitbullseye.com/grad-

PART-D:AssessmentandEvaluation

Suggested Continnous Evaluation Methods:

Maximum Marks: 100Marks

Continuousinternal Assessment(CIA): J0Marks

EndSemester Exam(ESE): 70 Marks

ContinnousInternal | InternalTest/Quiz-(2):204: 20 Betermarks outofthetwoTest/ Quiz

Assessment (CTA): | Assignment/Seminar- 10 | +obuinedmarksinAssignmentshallbe

(ByCourseTeacher) | TotalMarks- 30 considered against 30 Marks

EndSemester Twosection— A &B

Exam (ESE): SectionA:QLObjective-10x1=10Mark; Q2. Short answertype-Sx4=20Marks
ScclionB: Doseriptiveanswerlypégis., Toutaf2 fromicachunit—tx 10=40Marks

Narme and Signature of Convenor & Members: (cBOS)

N
e EXJ/



FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

26

COURSECURRICULUM
PART-A: Introduction
Program:Bachelorin Business Semester-111 Session:2024-2026
Administration
(Certificate / Diploma / Degree/Honors)
I | CourseCode BBSE -01
2 | CourseTitle Elective A - Management: Human Resource Management
' CourseType Discipline Specific Elective (DSE)
4 | Pre-requisite(ifany) Asperrequirement

b ]

Coursel.earning, > Students wonld learn about Employee Relations.
Outcomes(CLO) = How to do negotiations, manage grievances like sirike, lockout in

factories
» Stay within bounds of law with unions, employess, managers and
Government officials.
» Learn to stream line significant HR activities (Payroll, compliance,
administration). S
6 | CreditValue 4Credits | Credit=15Hours-learning & Observation
7 | TotalMarks | Max.Marks: 100 | MinPassingMarks: 40

PART-B: ContentoftheCourse

TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)- 60Periods(60 Hours)

Unit

Topics(Coursecontents)

No.of
Period

uman Resource Management:Meaning , Definition, Concept and boundaries of
TRM, Features, Objectives, Differences between Human Resource Management and
ersonnel Management, Importance, Functions and Process of HRM, Role of HR

anaper, Trends influencing HR practices.

wman Resource Planning: Meaning and Importance of Human Resource Planning,
rocess of HRP.

Human Resource Development System: HR development system, Training. Mentoring,

erformance, Employee [dentification

IS

cruitment & Selection: Process recruitment, selection, out sourcing, advertising and
e website development / socializing the new employee of Chhuttisgarh and involving
eir activitios as self - employment,
Demand Forecasting: Meaning and Techniques and HR supply forecasting;
Succession Planning: Meaning and Features

15

m

ICompensation, Negotiation and Resolution Management laws: Laws covering
wages, welfare, benefits, health, safety ete of the emplovee (monétary and non-monetary
rewards) compensation strategy, structure composition negotiation management skills,
conflict solution improving the performance of the employees in an Organisations.

15

ndustrial Relations: Employee / Employees relation Regulatorymechanism in
Industrial Relations. Employes Engagement andPsychological Contract.
Employee Engagement (EE): Meaning and Types of EE, Drivers afingagement;
Measurement of EE, Beneiits of EE.

Psychological cantraet: Meaning and features.

15

Kevvorely

Humin Resource Management, Saccession planning, Industrial Relations.

TAHT-I:: LearningResources

4 Mo q}v/
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TextBooks,ReferenceBooksand Others

1. HRM by Gary dessler and Biju Varkkey 16 th ed, pearsonedution.

2. Labour and Industrial laws by P.P. Padhi Eastern book company.

A. Strategic human resources planning by P.K. Gupta / Everest publication house.
4. Hand book of Personnel Management by Armnstrong.

Online Resources—
Ihttps:/fiwww. kopykitab.com/
th trps:fhvww.hitbullm}ra.cumfgmdh

PART-D:AssessmentandEvaluation

Suggested Conlinuous Evaluation Methods:

Maximum Marks: 10Marks

ContinnousInternalAssessment(C1A ) I0Marks

EndSemesterExam(ESE): 70 Marlks

ContinuousInternal | Intemal Test/Quiz-(2):20&20 Betermarks outofthetwoTest! Guiz

Assessment (CLA): | Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe

(ByCourseTeacher) TomiMarks- 30 considered against 30 Marks

EndSemester Twosection— A &B

Exam (ESE): Suctianﬁ:ﬂl.(}bje:tiw— 10 [=10Mark; Q2. Short answortvpe-Sx$=20Marks
Sr.:ullﬂnﬂ;Dtﬁzrip’rim'eanswﬂrlyp-uqri,luutuﬂﬁunien:huﬂ&ﬂﬂ fi=40Marks

Name and ﬁfynumm of Convenor & Members: {CBOS)

E’i
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FOUR YEAR UNDERGRADUATE PROGRAM(z024—28)
Department of Commeree and Management

' PR
COURSECURRICULUM
PART-A: Introduction
Program:Bachelorin Business Semester-111 Session:2024-2026
Administration
(Cerfificare / Diploma / Degree/Honors)

I | CourseCode BBSE -01
2 | CourseTitle [Flective I - Finance : Financial Management

CourseType Discipline Specific Elective (DSE)
4 | Pre-requisite(iany) Asperrequiremernt

Courselearning. > Create and interpret financlal statement.

5 | Outcomes(CLO) |» Identify fegal issues and impact of financial management.

> Student can take business decision by the help of Ratio Annlysis and
working capital management.

» Student can take decision regarding project analysis (Capital Budgeting)
by using various method.

» Enable the students Evaluate Dividend Policies

6 | CreditValue 4Credits | Credit=15Hours-Iearning & Observation

7 | TotalMarks Max.Murks: 100 | MinPassingMarks: 40

IPART-B: ContentoftheCourse
TotmiNa.of Tmthjng—h:mlngl‘erlnﬁ(ﬂl Hr.perperind}- 60Periods(60 Hours)

Unit Topies(Coursecontents) ‘No.of
Period

I [Finance Function: Meaning, Scope, Nature and Oljectives ofF inancial Management; Profit ws 15
Weaith Maximization; LeaseFinancing, areas of Financial Management; Source of Finance role
ofF inancial Manager.
ll;'innn:inl Statement: Analysis and interpretation of FinanciulStatement cash flow (As per
Accounting Standard 3), fund flow statement. Time value of money.

M [Ratio An alysis: Meaning, definition, objective and limitation of Ratio Analysis, P?Uﬁwbﬁii}' 15
retio; liguidity ratio; solvency ratio; acid test ratioy risk and returned analysis.
Warking Capital Management: Meaning, Coneept types und evele of working capital, 15

Dividend theories Management of Accounts Receivables snd Accounts Pavable.
Capital Budgeting: Concept and importanee of Cipital Budgeting, Post Back Pay (PBP), ARR,
MPB Method.

IV [Capitsl Budgeting: Concept and importance of Capital Budgeiing. Pay Buck Period (PBP),ARR,| 18
INet Present Value Method.International Money System: [nternational Financial Market
mnidnstrument; Furo Currency, GDR (Global Depository Recelpts) ADRs

[ American Depogitory Recziplts)

fﬁwm Finunce, Warking Capital Management, Capital Budgetiing,
PART-C: LearningResources

TextBooks,ReferenceBooksand Others

I. LM. Pandey, Financial Management, Vikas Publishing House, New Delhi.

2. P. Chindra, Financial Management, TMH, New Delhi

3. R.M. Srivastava, Financial Decision Making, Himalaya Publishing |louse, Mumbai,

4. M.Y. Khan and P.K. Jain, Financial Management, T M.H. New Delhi.

3. Ravi M. Kishor, Taxman's Publications, Finuncial Management. Theory, Problems,Cases

6. 5.C. Kuchal, Financial Management, Chaityd Publishing House, Allahabad(Prayagraj).

7. Dr. §.N. Maheshwari, Financial Munagement, Principles &amp; Practice. Publications —Sultan and
Sons.

AR e I VI



Online Resources—

19

https://www.kopykitab.com/
https:/iwww.hithullseye.com/grad-

PART-D:AssessmentandEvaluation

Spggested Continuous Evaluation Methods:

Maximom Marks: 100Marks

ContinuousInternal Assessment(CIA):  30Marks

EndSemesterExam(ESE): 70 Marks

ContinuwousInternal | Internal Test/Quiz-(Z): 20820 Bettermarks outolthetwo Test! Quiz
Assessment (CIA): | Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe
(ByConrseTeacher) TotalMarks- 30 considered ngainst 30 Marks
EndSemester Twosection— A &R

Exam (ESE): SectionAQL.Objective— | Ox1=10Mark; Q2.Shor answertype-5x4=20Marks

SectionB:Descriptivesnswertypeqts.. lontof2 fromeachunip-4x10=40Marks

Name and Signature of Convenor & Members: (CBOS)
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COURSECURRICULUM
PART-A: Introduction
Program:BachelorinBusiness Semester—I1i Session:2024-2026
Administration
(Certificate / Diploma / Degree/Honors) ]
I | CourseCode BBSE -01
1 | CourseTitle Elective C — Marketing Management
CourseType Discipline Specific Elective (DSE)
4 | Pre-requisite(ifany) Asperrequirement
CourseLearning. |» Learning the nature and scope of Marketing S
5 | Outeomes(CLO) > Develop an explanation of various Marketing Philosophies and
Marketing Environment,
¥ Develop an strategy of decisions concerning 4 P's and
confemporary issues in Marketing.
6 | CreditValue ACredits |  Credit=15Hours-learning& Observation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40

PART-B: ContentoftheCourse

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit Topics(Conrsecontents)

I [Marketing: Meaning, Definition, Concepts of Marketing; Approaches 1o Marketmy: Functions of
Marketing, Recent wends in Murketing; E-business: Tele-mirketing; M-Business;
RelationshipMarketing, Concept Marketing, Dipital Marksting; Social MediaMarketing: and E-tailing
(Meaning only).

No.of
Period

M |Product Decisions: Concept of & prodict; Clpssification of products;Major prodiset decivions; Product line
product mix; Branding;Packaging and labeling; Product life eycle ssimategic implications; New
eduet development and consumer adoption process.
Pricing Decisinns: Factors uffecting price determination; Pricing policies and stralegies; Discounts snd
BS.=

15

IL  Channel of Distribution: Nature, functions, and 1ypes of DistributionChannels; Distribution Chanmel
termedizries; Channel Manngementdecisions: Retailing and Wholesaling;

Promotion Mix: Nature and importance of Promotion, Elensents ofPromation Mix, Factors influsncing

Promotion Mix, Types ofpromotion; Advertising, Personal Sclling, Publlicity, Role of promotionin

marketing,

Sales Promotion:Meaning, Objeots, Imporiance & 'onls,

15

IV |[Marketing Organisation: Company Goals and MarketingOrganisation, Marketing Organisation
Structure, Relation with otherSelling and Non-selling Department, Field Organisation; Steps in
Controlling, Planning the controlof Marketing Activities, Types and Techniques of Marketing
Control; issue and Development in Marketing: Social, Ethical and LegalAspects of Murketing,
Marketing ol Services, Online imarketing, GreenMarketing, Direct Matketing, Rural marketing,
Customer RelutionshipManagement, Logistic Management,

15

Keywords Marketing, Product, Price, Sales Promotion, Promation Mix.

PART-C: LearningResources
TextBooks.ReferenceBooksand Others

Kotler, Kelle, Koshy &amp; Jha, Marketing Management, Pearson Education

| Katler, Armstrong, Agnihotri, Hague, Principles of Marketing, Pearson

| William, M. Pride and O, C. Ferrell, Marketing, Cenage Learning

| Ramaswamy V. S., Namakumari, Marketing Management, Megraw Hill Education
O Shukia, A. K. Murketing Management, Vaiblav Laxmi Prakashan

ol W 6
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(Dr. B. K. Garg) 8.G.G.

UniversityAmbikapur

I Management Principle and Pracrice, Prashantha, Abhijeet Publication

L An Introduction to Principles of Marketing, T. N. Chabra, Sun India Publication

| Murketing Managemens, Pingali Venugopal, Sage Publications

= Murketing Management,C. N. Sontakki, Neetu Gupta and Anju Gupto, Kalyani Publications
Marketing Management, Arun Kumar and N. Meenakshi, Vikas Publishing House

Omline Resources—

‘hitps://'www. kopykitab.com/

httggzrfwww.ﬁithu I!sﬂe.m m.Fg rad-
PART-D:AssessmentandEvaluation

Maximum Marks:

Suggested Continuous Evaluation Methods:

LOOMurks

Continnouslaternal Assessment(CITA): 30Marks
EndSemesterExam(ESE): 70 Marks

ContinvousInternal | Internal Test/Quiz-(2):20820

Buttermarks outofthetwoTest/ Quiz

Assessment (CIA): | Assignment/Seminar- 10 | +obluinedmarksinAssignmenishallbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twaoscetion— A &8

Exam (ESE): Section A Objective=10x1=10Mark: Q2. Showt snswertypa-Sxd=20Marks

SectionB: Descriptiveanswerty peqts., Touiof2 fromeachunit-dx 10=40Marks

Name and Signature of Convenor & Members: {CBOS)

g
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction

Program:Bachelorin Business Administration Semester-TTT [Session:2024-2026
(Certificate/ Dipioma/Degree/Honors)

I | CounrseCode BBVAC - 02
! | CourseTitle Digital Marketing
L | CourseType Value Addition Course [VAC)
4 1 Pre-requisitei, any) Asperrequirement
# Interpret the cﬂnceiiﬁm_t_digitai markeding and its integration of tradidonal
3 | CourseLearning. marketing.
Outcomes(CLO) | Learn thebehaviour of online cansumers.
» Create digital media campaigns through an undeérstanding of emall content
and social media marketing.
» Leverage digital stratzgies 10 gain competitive ndvintage for business and
carssr,
6 | CreditValue 2Credits | Credit=15 Hours-learningd Observation
7 | TotalMarks | Max.Marks: 50 | MinPassingMarks: 20

PART-B: Contentof theCourse
TotalNo.ofTeaching—learningPeriods (01Hr. perperiod-30Periods(30 Hours)

Unit Topics(Coursecontents) [ No.of
o Period
I ‘undomentels of Digital marketing & Its Significance, Traditional marketing Vs Digital 08

arketing, Evolution of Digital Marketing, Digital Marketing Landseape, Key Drivers; Digital
Cansumer & Communities, Gen Y & Netizen's expectation & influence w.r.t Digital Marketing |

IT [The Digital vsers in India, Digital marketing Strategy- Consumer Decision journay, o7
POEM Framewaork, Segmenting & Customizing messages, Digital advertising Market in
India, Skills in Digital Marketing, Digital marketing Plan.

T |[Terminology used in Digital Marketing, PPC and online marketing through social media,| 08
Sacial Media Marketing. SEQ technigues, Keyword advertising, Google web-master and
unalytics overview, Affiliste Murketing, Email Marketing, Mobile Marketing

IV Display adverting, Buying Models, different type of ad tools, Display advertising 08
terminology, types of display ads, different ad formats, Ad placement technigues,
\Impunaﬂl ad terminology, Programmatic Digital Advertising.

Keywards| Digitai Marketing, Technology, Consumer, Buying.

PART-C: LearningResources

| TextBooks,ReferenceBooksand Others

TextBooksRecommended-

Digital Marketing —Kamat and Kamat-Himalaya

Marketing Strategies for Engaging the Digital Generation, 1), Ryan,
Digital Marketing, V. Ahuja, Oxford University Press

. Digital Marketing, S.Gupta, McGraw-Hill

Quick win Digital Marketing, H. Annmarie , A. Jounna, Paperback edition
OniineResources—

> hetps:/fwww.thinkwithgoogie.com/

[OnlineResourees—

-

#  https:/fwww.conrsera,org/socialmediamarketing

= bitps:/facademy.hubspot.ecom/courses/social-media \ﬁ Pt
Al | %v/ /
A5 {
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PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Methods:

m(ESE):

MaximumMarks:

SiMuarks
ContinuousInternal Assessment(CIA): 15Marks
End SemesterExam(ESE): 35Niarks
Continuous Intermal  Test /7 Quiz<{(2):10 &

Bettermarksout ofthetwoTest/ Quiz

Internal Assessment(|!0Assignment/Seminar +Attendance - | +ohtainedmarksinAssignmentshallbecon|
CIA): OSTotal Marks - 15 sideredagainst15Murks

{ ByCourseTeacher)

End Twascction— A &B

SemesterExa SectionA:Q1. Objective~05 x1=05 Mark; Q2. Short answerty pe-5x2 =10Marks

IS_ncT.imtB:Dt;suripLivmmwer typeqiy, Towtof2 fromenchunit-4x05=20Marks

NameandSignature of Convener&Members ofCEos:

N4

/
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