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FOUR YEAR UNDERGRADUATE PROGRAM{2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction - | _
Program:BachelorinBusiness Administmtion  Semester-VI1 l".‘iusaaiﬂn:lﬂzd—-llllﬂ'

(Certificate / Diploms / Degrew/Hunors)
V| CourseCude HBSC- 19 ]
| T ConrseTile [irategic Management
| CourseType Iiscipline Specific Course (¥SC)

4| Pre-requisiteqitany | Asperregiirement

ConnseLearming. > Learn the concepi of Strategin munagese

5 | Outcomes(CLO) (& Famiiigrize the students wich thet importance ami redevance of sorategy i
- Innsgeoving buviness performance of an enterprive

6 | CreditValue 4Credits | Credir=15Hours-learning £ Observation

7 | TotalMaris | Max.Murks: 100 | MinPassingMarks: 30

PART-B:  ContentoftheCourse
TotulNo.of Teaching-tenrningPeriods(n Hr.perperod)— éliPeriods(6ll Hours)

Umit Topics(Coursccontents) Nosof
== Perwod
I tratepy: Concept. wlevance and henslits: Stemteaie M napemiett Process, Levels of 15

tegy: Approaches (n Strateaie Decision Making; Stratesic Tntent — Vision, Mission,
ioals and Objectives; Strutegy and Corpormile Governmee: )
1 Sirategy Formmlation: concept of cnvitonmenl, enyironmenial sec|urs environmentl 15
'a.r:unnmg‘. organizutional sppegisal — cbmpetenoe V. capability, tethnigues for
rpanizational wppraisal, [ndustry snd Compatithon Analysis.
orporate Level Strategies: Stahility Strategy - BOG portfolio model. Cenerie i5
iralegics; Expansiion strategies - AnpofT Mty Intezrtios Stratemics, Diversilicistion
trateples, Coaperntive Smrateajes | Retrenchimeni Stratiegles; Strategic Analvsis nnd
holee
IV Sirategy Implementation: Nature, barriers and infer relativhehip; Siructunl 15
Ainplementation: Fonctiond! smd Urperationul Tmplementetion; Nehavioiral
mplementution, Stracegic Implemuntation: Developing shom-term ohjectives and
Heiem, Mmctional factics, andrownrds, Structurl Toplementmbon: un overvics of
ruemril Comsiderntions, Behavigral inplementution,
trategy Fvalnation and Control: Mc Kinsey T-SFramework Fetahlishing Stratesic
ontrol, Balameed Score Caed;Strategic evaluation and conmol: L plementing
Iﬁﬂpm’um‘rnn]lanﬂmn_._ B i
‘_'E,T“"*"“fﬂ"-*F Seratogy. Strtegy Formulation, Conporiie Level itrotegies, Strutegy Implempmtution,
PART-C: LearningResources
TextBooks,Heference Booksand (Hhers )
1. Kaumi, A (2014). Strategic Munagement and Business Policy, MeGraw Hill Companies _ Nug, A,
2 Strategle Manugement — Analysts, fmplemenintion and Conerad, FikusPublishing House
i Kachra, U. (2005, Stretgic Management — Exedl Bopks
¥ LA Pearce & ROB, Robinson; Strutegic Management Formidation IniplerentarionControf;
MeGraw Hilt
3. Brsinoss Pollcy and Siratapic Mapasmmngni - L, Provad, Sultan Chaml & : Sons, NewDelki
h  Businews Potley and Strategic - Francis Cheewritiom, Himalayps Publishing Houxe, 2010
|7 Basiness Pollcy und Strategle Masagements- P.K. Ghosh, Siltan Chand& SonsyNewDelhi, :

g ot @ s W




Dinline ﬁﬂhumﬂ-—

hitps://multimedia 3m.com/mws/media S140770b c3malectronicresos rees gt f& ved
https:/fuvin-kelibpuides.com/e.phpIFg%i3D942935%26p %0 306 7970 10&y ed

PART-D:AssessmentandEvaluation

Suggested Continunus Evahintion Methoeds;
- Maximum Marks: 10Maurks

Contnuonslnlemal Assessment(CTA ) J0Mirks

EndSemcsterF sam{ESE ) 70 Marks )

Continususinternal | Intermal Test/ O 2520820 | Benermurls outortheswo Tear’ s
Avseysment (CTA): | AwviimnonSeminee- M| #obtainedmarks|iAssignmenlihinlbe

(ByChurseTeacherj | TomiMirks £ considered dysinst 30 Marks
EndSemester Fwaseetinn— A L H

Exam {ESE:I Sectlon A Q100 e Ive - 1 0k = Y08k 02 Shor arwdrlype-Sx4=20Marks

[SeehienTi:Descripivistnswery pags., Vintn 2 romeachunii-4s = Murks

Hnmﬂﬂdﬂgmrqfﬁmumr&ﬂ!mnhﬂrfﬁtnﬂ




FOUR YEAR UNDERGRADUATE PROGRAM(z024—28)
Department of Commerce and Management

COURSECURRICULUM
I’_‘ﬁHT-ﬂ: introduction
Program: BachelorinBusiness Administration F;emgngr.] Sessiont2024-2028
(Certlficate £ Do / 1 Aanors) )
| | CourseConle HESE -05
2 | ConpseTitle leetive A — Human Resouree Munsgement: People Managenient and
orporaie Ettiquettes '
| CourseType Discipline Specific Elective (DSF) R
4| Pre-requisiteqf,ay | Asperrequirement
Courselcarning, > Ahility 1o examine the dilference batween Pouple Managemoent wilh
5 | Outenmes(CLGY Homan Resource Managemont. '
# Abflity o esplain the need for wnd impertance of People
Management

» Abdlity Lo list modern methods of parformance and task nesessment.

# Abllity to snalyses the Gctors influencing the work life balance of &
working mdividesl,

# Demonstrating Lhe virious types of essential er qQuUeties in a corporate
environmens,

# Construct effective  presentstions, group discussione and the
professlomal pre reguislies.

= Evalume the prevailing eorporate cultire, cthica| isues: gnd manage:
canflict effettively B
6 | Credifvale ACredits | Credit=I5Hours-Tearning & Ofyervation
T | TotalMarks Max. Marks: 1oy | MinPasingMarks: 40

PART-B:  ContentoftheCourse
LotalNo.of Teaching—learningPerindy(0} Hr.perperiod}— ﬁﬂPeainds!tﬁﬂ Huowrs)

 Unit Topics(Coursecontents) No-af
— Period
I cople Management: Meaning, Fewtures, Signilicance of people manapement, i5

ifference between Peopic Management snd Human Resource Management. impact of
individual md organizationn] factors on peaple manezement.
Getting Waork Done and Bullding Peer Netwaorks:Gatting worl dane: Challenges of
[gﬂ«!.llng waork done; significance of priontostion -end sssigning work o team
membars. Performance Managament: meaning, toie of @ manager in the ditieront
sizges of the performance management grocess; Types of Barlormance assessmhent:
sspssment and Evalustion’ Process of evalostion of tasks in the orpanisation:
E‘ndzrn tools of dssessmant and evalustion ol tssks and performan =
I Motivatlon: Motlvation; Meaning, Importence and need for motivation, teams 15
motlvalicin- meaning Impoirtance team mutl';rgllnn. types of Motivetors and Modern
mathads of motlvation Managing Self : Reflactinn on what dozs it mean to be a peapl
manager; bullding 2 peronal developmeant plan for oneself, ?
Self-5treas Munsgement: Causes for siress, worlk life Balanee, Importance of Wirk Efe g/‘}"/’/

lanee, Facturs influeneing Work 11k Balance. Bullding Poer Networks:
Understanding the mpartance of pesr networks n an organizition; balnz able o
miluenee those on whiom yow bave no autharity; challénges of Paer nerwerking gl |
different types of people netwaorking in the workplace: AT ‘

W




2=

5 And Corporate Etiquette: Bosiness Etiquatts - Meaning & characteristics 15
ntials of Business Etiquetts — Generally acceptad Etiquatts practice — Dimansions o
sness  Etquattes: Telephone, Meeting, Inmerview (Befors, After’ snd  Durl
mtesvigw), Workplace, Business garty, letter, e-mall. Social Madia Etiquettes,
Prosentation Skills: Importance, Basic Courtesles — Small talk, Cireetings. Handshakes,
PPT presemtation - Essentials of good presenuuion —Spokes Person - Group Discuskion:
Entroductlon, Types, Dio's and Don'ts. Elevalor pitch, Body Lengusse, Verbn)

unicatlon, Besume preparation and Groosming.

i:;l-urﬁ

IV  Corporate Culture: Comarate Cultire & 4 cotttpanents — values - Addressing Erhival I5

tssues — Cross suttursl vatues and expectation - liguette lchniques snd stvies under

variows sorpommbe oulhores,

rpurate Expectations; Prolesionalizm — Impoirancs of Profesifom! Behayiour -
5§ Code. Meeting: Pristocol —Aperidn -~ Chairing. Geperal Disbilisy Effguette -

Altlwde und Conflict Mansgemont, Indinn Businesy Dliguente. -

Peuple Managemei, Ferformance Management, Corporase Qultire, Corporte Efiguetic.

PART-C: LeamingResources

'-1
L

__TextBooks, Referenve Booksand Oihers
1.

- ‘Bernardin, 1, john and loyee 1= A Russell. Humian Resource Management An Bxperiential

5.

MeShane, Steven L and Mary Ann Von Glinow, Drganizational Behovior| Emerging Knowledpe
and Pracuee for the Real World, McGraw-Hill, [atest edition, ISBN: (-07- 1151133,

Approach. McGraw-iTll, 6/= ISEN: 0078029163 |
Colguitt, A, LePine A, & Wesson, M) (2009) Organizationd] Behablor Improving
Pertormance and Commimment in, Conduct a survey 47 waek 1ifz balanca of worling individuals
the Workplace (Internotional editian). New Yarke MeGraw-Hill
Lillian: H. Chaneyus& Jownette S5, Martin The Eysential Gulde lo fusiness Evigustte, Praiger
Fublishers: Raghu Palat Indian Business Etiquette. [pico Publishing House.

sarvesh Gulati, Corporate Grooming and Edquette, Rupa Publications ndia Pt Lid,

Oaline Resources—
hitpes:/emily postoom/ionline-conrse-Dnsincss-—ctiguotte-essentialedved
Ftrpl.'ﬁw wiv.ndemy.com; topic/business-etiquette/ & ved
hritps:/fwoww. desion conyermraes/les-bon/business-¢liguedie/& ved

HNome and Signatere af Convener & AMambers:

PART-D:AssessmentandEvaluation
Suggested Continwoms Evaluation Methods:
Moximum Marks: 1iMurks
ContinuousInternal Assebament{/CTA):  30Murks
LndSemesterExamiESE): T Murks
Continuousinternal | Imernal Test Uiz 2120820 Bettermarks oulofthetwoTest/ Otz
msgn}cnt ]:ﬂ__n\l_]i ﬂlﬁ‘-':IEJTI'n ot e inar- 10 +nhrmnt:|:|mamjr|hﬁig1m4:mﬂm!|h:
(ByCourseTeacher) | TuulMards. - i considered agaimst 30 Marks
End Semester Exam | Twosection- & &R SectionA:QF Ohjeotine—1 (] =10Mork: Q2 Shoil ansiwer
(ESE): bype ~Sad=20Marks, SectionB: Desetiptiveantwermypegie, lont of2fromesshimi-

Fa10- 4l Miarks

. >
W,,-,__@-M



FOUR YEAR UNDERGRADUATE PROGRAM (2024 —28)
Department of Commerce and Management

COURSECURRICULUM

5L

PART-A: introduction

Progrum: BachelorinBusiness Administrution
(Ceriificate / Diplania / Begree/Homors)

Fummmvu )sas.n-.%nn:zuzd-zm

| | CourseCode HBSE -ba
I | CourseTide ective A -fluman Resource Management: Corpuorute Governance &
i rporaie Bocial Responsibility
ConrseType [DViscipine Specific Eleciive (DSE)

4 Pre-requisitedtany) .-lspermqmrﬂn&ﬂf
Coursel.earning. > Toknow the concept of Corporats Govemnatice

5 | Outenmes(CLOY) _J"' To learn the concept of Corparats Soctal Responsibility
* Tu know about the challenges faced by MNUs im implementation of

CSiL
- +# 1o cimmpane the CSR with Corporate Ststsimobillte.
| 6 | CreditValue _dCredits | Credir=i5Hours-learning& Observation
7 | TotalVurks Mhax. Marics: 100 . MinPassiogMurks: 40

PART-B: ContentoftheCourse

TotalNe.of TeachingtearningPorinds{01 Hr.perperiod)- 60Perinds(60 Hours)

Uil Topics{Conrsecnnients) | Nowof
| Ptk
1 Corporate Governanee: 15
Menning, Signi ficance, Functipnsand Cbjectives. EvolutionandDevelopment of Carporate
Ciwemnanes in India. Pilkirs s Compancnts, Cotteplual frrmowork of
CorpimieCovernance, Recent Develapm ment in Coypormte Go VEITIRNCE.

I |Corporate Governnnce Reforms: Mujor Corporate Scendals in Indinsnd Abroad, 13
LCommon Governanee, Probiems
MoticedinvarivusCorporateFailures Codesd StandardsonCorporate Governanee.

Standards in different Jurisdlctlone Stakeholder Bngneement

Crganizitional Theories:Orzanizational Theories(ineluding Stewardship, Rewource and
Institutional Theory), Foonomie | heories (such s Agency, Finance und Maragerial
Theary) and the Stakeholder Thenry. Corporate Governance and Comuorate Performanee
- fuidelines In compunies, Case Study.

UE | Corpornte Soclal Responsibitity 15
;L'f SR ConeepiofUSR CorpomePhilanthropy. Eariy nivts [CorporateSocialRespansibilit
v, Does Corporite Saclul Responsibillty improve
i'itl.unumll’urfﬂnn-'ln:t"ﬁummnaﬁllhvml:lusmk:hnldﬂpfrﬂnmﬂv:.El:mltgir]‘l::mmgandl."
prporateSocialResporisibility B

IV | Relationship of CSR with Corpurste Sustainability: CSR und Rusiness Eihics, 1=
CSR and Corporate Goveraance; CSR provisions under the Companies Act 2013;
CSR CoammillessCSR Models, Codes, end Swndurds on CSR. The Criticism of
| Carparats Socid] Rexponstbility, Sustdinability reporting. — ]
|i'm-nnh

Lorpirute Governaiie, Organiarional Thearies, Comporate Social Rasporibifin,

|FAIIT—L":E LearmmingResources
_ TextBooks.ileferenceRookaand Orthers

1. Monks; R, Minow, N.: Corporate Governance, 4% sdition, Wiley-Hlackwvel publishing 2008
‘ 2. Crowther, D, & Aras, G {Eds). [2012). Global perspectives on :urpnra:t- HDUEFHHHI}‘,?!JEI.

CSR. Gowser Publishing, Lid

i L B



6

3. Anil Kumir, Carporate Governance Th_eurfgnﬂ Fractice, indian Rook Houss, New Delh)
4. L5 Hajesh Lobia,Corporwte Social Responsibility (CSR) Activities & Projects: Under The
Companizas Act. 2013

5. M CoFernando, B K Sathgash, el gl Corpurate Governance: Principles, Policies and Practices,
Third Edition, Pearsan

:ﬁﬁ'ﬂm Resoarees—

1ins; vhiah.com!
lteps:/iww w. hithullseve comy/srul-
PART-D:AssessmentandEvaluation
Sugpested Continuous Evaluation Meihors:

Muoximon Marks: 100M sl

ContinuoisTniernal AssessmentiCTA)):  WiMarks

Endbemester Lxam(ESE): 70 Marks

CountinuousInternzl | IntemulTes/Caiz 2 20& 20 | Bemermarks ourofifielwo Test! Quiz

Assessment (CIA): Assignment/Seminar- W | #obtoinedmurksinAsignmentshallbe

(ByClimrseTenchery | TolaiMifes- L considered Jgwinil 30 Marks

EndSemester Twimvetion- A &B _ !

Exam (ESE): ﬁﬂ'ﬂliuh!r"t!';lsl_l.}'hjwﬂ ve= 1K1 =10 ark Q2. Shor ansverype-SxA=20Marls
SectionB:Descriptivessswerty peis . loutol framenschini-4 s 10={0 Mz ris |

Name ond Signature af Convenar & Members: [CBOS]




FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction _ N
Program:Bachelorin Business Administration [Semester-VIl ’Sms'mmlﬂl-l‘z[llﬂ

(Certificate / Diploma / Dégrecioners)
I

ConrseCode BBSE -07
L | Courselithe Hlective A —Human Resouree Managenieat: Tulent Management
CourseType Disipline Specific Eleetive (DSE) —
4 | Pro-roguisitediciy Asperreguirement
CourseLoarning.  |= Sudenss will be able to understund and articsdate gdyanced Cirterney
5 | Dotcomes{CLO) af Vadener Managemsens witivien oeganizatlon.

» Apply talent positioning within the subsidigries and buviness wnits,

= Lvaluate the putential and appropriatencer of talent developmens

# Strafepics, podicies und methods with referenve fo relevant contextug!
factors, _

w Asvess the rofe amd inflaence the palitfes af kmowizdge manggement
sy wrnd prractice in o range of comiechy.

6 | CreditVaiue _A4Credits = Credit=15Hours-learning& Observation
7 | TomlMarks | MexMarks: 100 | MinFassingMarks: 40

"FAET-B: ContentoftheCourse
TotalNwuf Teaching-learningPeriods(N1 Hr.perperiod - 60Puriodsi6h Hours)

14

Unir Topics{Coursecomton iy} No.of
| Perid
I alent Mungpement: Introdoction, Overview, Hiso ¥, Meaning sodimoorande ol wlont B

nent; Scope and Newd of TalentManagement, Koy Processes of Talént
Mumagement, Sonree of TalintManagement, Conscquences of Failire in Manaing
Talent, Tools [orMunnzing Taleny
I [Rtrategies of Talent Manogement: Tnlent Mansgement Grid, Creutinptalent i5
renugcmaent sysiem, Strategics of lalent management:Competency model, Cumpeieney
mipping, Raole of leaders in talentmanagement, Tatent mansgement ond competitive
loddvamtage.
I Talent Planning: Objectives, seps in Talent Plannine SheeesslonPlinning Progmm, 15
BDevelopng n Career struteyy, Chrder Lifes cvele dnfiovative walent plamning, Cument
Inidustry Practices for TalentPlanning. Copehing and Mentoring s& Career Developmen
Toaly
IV [Knowledge Manpgement: Flements of Kaowledge Manogement; Advontages of 15
nowicdge Mansrement, Knowledge Mansgement m {oamine argin=stions. Pypes vl
hnowiedes: Tucit and Explici; Mamging Knowledge workers Talent ve. Knowledge
ipleKnowledoe. Mansgement strtegics: Allening individual needs withorgantsation,
eward systenis for Knowledge Manmgemeny, KnowledgeAudis Renchmarldng. Halan
| Sente eard, Gap Analysis, al
*'U'-'“I Tulent Management, Tatens Plapning, Knowledgs Monopeement.

PART-C: LearningResources

TextBooks, RelerenceRuoksand Dibes _
I Michaoi Armstrong (J020); A Handbook of HRM Proviice; Kagun Page; 157 Edition. S
& Pureek, Uldoi and Lynion, Rolf, P. (2011}; Tralping for Developwent: 3rd Editian,
. Kevanugh MJ . T Mohan , Johknson R D, (2001) Human Besoyrce InformuticnSystem B
Applicationy, and Fatare Dicections, Sage publicatipn, Ind Edithn,

o s B—




E2

4. Badgi § M {2012), Practical Guide ro Human Resource Managemunt Systemy, PHIpnblication,
5. Lance A. Berger, Dovothy Berger: Falend munapemest kandbook, MeGraw ITHI New York,

& L.V Rao: Hurconomics for Talfont Management: Making the HRD Misionary Businessdriven,
Pevrvon Educaiion

L & nm::h Peter: Tatent on Demad ~Manuging Talest in an sge of uncertainn Barvied Businesy

Unlim: Resurces—

FAHT-nnnamsmentandEvaluaﬂun

| Supgestod Continuous Evaluation Methods:

Maximum Marks: 100Morks

Contiduonsinternul Assessment{iCIA k- 30Murks

EndSemester Exam{ESE): . T Marks —— )

Continunus Internal | Intermnl Test!Quiz-(2 520420 Retlermirks outnfiherwoTest! Oz,

Agsessment (CTA):; | AssifnnientSeninar 10 | *obininedmecksinAssignmentshallle

[ ByCourseTeacher) TutalMurks- S clmiidérad npainer 30 Viirks

EndSemester Twonectipn—A &8

Exam (ESE): Seotion AR Ooetve | 0k 1T0Murb G Shorn amswerty pe-Sxd=20¥a rks
fectivnB: Descriptiveamswemypedre L oata R frumeschenii-de | =10Marks

Nasme and Signeture of Convenor & Members; (CRO5)




FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
_ DEPARTMENT OF COMMERCE & Management

COURSECURRICULUM
PART-A: Inh‘udm:tiq_n

Program:BachelorinBusiness Administration| ¢ oo
(Cerrificare # Diploma / Homirsy Semester "*-"“':-::amnn-!l]l-—i Iﬂ.ﬂ‘
|

_'I:nu el ode BHSE -08
2| CourseTitle Elective A - Human Rewurce Managenment: Custoner Relationship
(Managemeni
ConrieType Discipline Specific Elective (DSE)
4 Pre-requisiledroy dm;ﬁrﬁﬂwﬂf
o » ﬂusn.'rm&'i'?.:lalfunulﬂp Munug:mmjf._helpa businewsessyccessully |
5 | Conrselearning. Implement sirmtezics, prctices and technolegles aimed al winning
Outenmes(CLOY) and remining customarsprofiably,
# loequip the students with a sounl Toundation of CRMesneents dnd
__ best practices in Induztry . -
0 | CreditValue 4Cradils | Credit=I SHonrs-learning& Obvervation
7 | TotalMarks My Marks: 100 | MinPassingMarks: 40

PART-B: ContentoftheCourse
TolNoof Teaching—tcarningPerindi(01 Hir, perperiod - s0Pcriods(G0 H_uum}
Umit Topics(Courseconlents) md

I Fundamentals of Customer Relationship Managoment: Meaning and definiion 15
of CRM, benefits ofCRM, reavons for sdopting CRM, Coneepiusl Founilitions of
Customer Relationship Masugement; Types, stuges and isstes in CRM.

I Dlmensions of Customer Rolutionship Mazagement Customer Satisfnetion: 15

Meaning and definition Customer Satisfaction Models, Messuring Custbmer

patisfiction, IS0 guidellnes. Custimer Loyalty:Concepl, Principles, sianiticanes wnd

dimensions of Customer Loyaley, ) _

11} Tnfurmation Teehanlngy in Costomer Relutionship Management: Technological 1.
Developments i CRM; Information Technology Implemantstion in CRM;: Features,
urynntzges and [unctiveal compoenents oleCRM. Importint CRM Softwime. Cuttomes
Relntionship Manegement throngh Information Technoloay Tools. .

-merging Dimensionsund Dynanies in Custiener Retationship Msnagement: 15

—uagamer Recall Retention and Experience Management; Sorvice Fafture and

ice Reboviry Management, Application of Cuslimer Relnationship Manugement

in Pifferent Sectors; Role of Suciul Medls

| Kepowrards . Luntomer Relutionship Monagément, Informution Techralagy.

PART-C: LearningResources

TextBooks,ReferenceRooksand Others B

L. Japdisk N Sheth, Parvatiyar Acal, G Shraimesie; (2013),Customer Relasionship Munnpenent:
Emerging Concepty, Tools aud Applivations Paperbpeh ; MeGraw Hill Eduration

2 Makerfue; (2007), Customer Relutivnship Manigensent: A Strategic Approact to Marketing

FPuperback; Preatice Hall lndia

F. Rai 4 K; (2012), Cusiomer Reletionship Muanugentent: Concepts and Caves by Presticefall Tndin H%

(N Muliich; (2016), Customer Relationyhip Mapagemesnt Papirback,: fvford UniversityPross
[ Wit G2 mund, Riymond Meleod, Faye W. Glltert: (2003), Cuuﬂwﬂf.@gkmrﬁt(
" A

N —B £




Management Wiley Publication

6. il Dryche, (2007), Castomer Relorionship Muﬂ.u,g,ru.nw Prarvan Publication

Oimlinge Resomirees—
h me'l_ﬂ Ié

ey

Suggested ContinnonsEvalnation Hrtlm:ﬁ:

Muoximum Marks: FOOMarks

ComtinuonsinternalAssessmentiCIA):  30Marks

EndSemesterExnm(ESE); 70 Marks .

Contimmonsinteronl | Interonl TestOuiz=2 ) 20&20 Baltermarks ouati e Tests Qe

Assessment (CTA): | Assignmentseminar

W | Hobtal nodmarkain Axiigrmentihal he

(ByCoursc Teacher) TotalMarke- ) 30 commidered somnst 30 Moarks
EndSemester Twasection— A &1
Exam (FSE): Section A Q1 Ubjeetive— [Ox =1 0Mark Q2 Short answermypoe-Sré=20Marks

- Section B Deforiptscanswarty pegls.., lumu,tzfmntm:hm111—4tm=4ﬂﬂ'lmh

NomeandSignatureafCommner&Members: {CHOS)
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FOUR YEAR UNDERGRADUATE PROGRAM({2024—28)
Department of Commerce and Management

COURSECURRICULUM

h

Outeomes(CT.0))

PART-A: Introduction
Progrum:BachelorinBusiness Administration [Semester-VII ’Seﬂsiﬁn:i 024-2028
(L ertificite / Diplunga £ I ey _
I | CourseCode HBSE -05
! | CourscTitle Elective B — Finance: Micro Finunde
CourseType F;imip]]n, Specific Elective (DSE)
1 | Pre-requisiteqtan) ASperreguirement
Coursel.oarning, # FExpliln the pature of Microfinoncee and specific berms used in

Microfinance

Learn about Microfinance products and 3ervices

Chaose approprinte model of Microfinance nstimatlons anid

develop Microfinance products,

#  Knowe in detail about Microfinance Insttatinns.

¥ Identify the mle of Mierofinance Institutiens in Socinl and Feonpmic
Uevelopment

YO

CreditVialue

4Credits | Credit=1 SHours-learning & Observation

7

TiutalMa rIE;

Max Marks: 101 [ MiinPassingMurks: 40

PART-B:

ContenteftheCourse

LotalNo.of Touching-learningPerivds(01 Hriperperiod)- 60Periods(60 Hours)

Linit

Topies{Coursecontenty) | Woul

1

Porind
Microfinanee: Congept and maunlng ol microfinenee; history o micrmfinance: need af 15
ricrotingnce; Growth of miere-finance indusiry; key principles of micrafinatoe: Miens-
1ﬁmnni_:"n_nd relutedd fenms micro eredit, mierocredit loans, sustainstle microfinance,
mikro savine miceo fimange instirstion (MF1), micm insurance. micm finunce services,

lero finance producty, miero emerprise, microfinaes clients and agricnlire micro
ﬁmm microdinance client; Difforcies between micro-finance and micris credl

I_FAR'FG: LearningResources

1]

mn

cro-finanee Products and Sorvices: Concept and nature of micra-finance products 15

d seryicss; types of migro-finmee products — micro eredits, micra savingy, micro
ursnce, Pension and providest fupd and payment ransferss Types ol mice-finmee
ices — Mpancial lntermedistivnk, social Intsrmediations und =seial sorvlees.
Terofinunce Credit Lendlng Madels: Individunl lending model: Grameen Bank
lidarity leading modol; village bariking model; cooperntive muodsl; Scif-help aroup

odel: and rotating s

- =1

entre Ltd, (RMIAT)
unks (CHs);

avings and uredit nesoviation.

icrofinance Instituticny: Objectives ol the Micrifinance instilutions; imparance of 15
ierofinance instiions; attributes of & good Micro fnatice Institutions, initiutional
ypes; formal financlal msttutions; semifommal fnancial institutions; and fnformsl
financinl providers, Ramil Self-retlance Fund (RSRF): Rural Micro-finmmes Devatopment
: Small Farmers Development Bank Led (ST ) Commereial

v

nd conage industry development; Aprl- industry and spleuliure development;
Mitrafinance and nesworking nnd miceo insuranee policics and procticey

"Frlim::m:rpdiﬁ deve

finance and Develupment: Microfinance and wumen cmpowerment: Role of 15
micre-finanoe in davelopment; microtinance and health; Microfinance and

lopment, Microlinance and education; Handigrsfis and handlosm

~‘.




22

| TextBooks Referenee Booksund Others

L. Shih, K, Mirro Finance in Nepal, New Delhl: Serials Publicatigns
2. Baral, S.K and Bikarl, S0 Rural Marketing and Micro Finance: Text and Cases, New Dulhi:
ALTBS Publishers, tndia

4. The New Micro Finance Handboole: & Finaneidl Market System Perspeceive, Washington
B.C; The World Bank

Online Resources-
httpsywww, indevpateway, ore/trainine-resources & ved -
htips:(hedenionling/teuining.html&ved-

PART-D:AssessmentandEvaluation

Suggested Continnous Evalustion Methods: "
Muximmm Marks: ' 100Murks
Continnousinternal Assessment{CLA ) MiMarks
HindSemesterExam(ESE): - 70 Morks .

' Continuonsinternal | InernalTesy Guiz-i2 20820 Berermnrics ougsfthiswo Test! Quix
Assessment (CTA); | Asizmment/Saninr- W0 | #obrinedmarksinAssisnmenshallba
LHyConyse Tencher) TotilMarle- M conzidered agninst 30 Marks
EndSemester Twoscction- A &8
Exam {(ESE}): eclitind Q1 Oljective—t O | =HPark 02 Shurt arwertyvme-Sv4=20Mirks

_[Sectiom R Descriplivedmwerhvpegis . Joutof2 frameiehunil-4x (0=40Murks

Mame ond Signoture of Comeapor & Members: (CBOS]



FOUR YEAR UNDERGRADUATE PROGRAM{2024—28)
Department of Commerce und Man agement

COURSECURRICULUM

PART-A: lntru-:ll_n:tlun

Administration
ACertificate  Diplosma / Degres/fonorn)

Program:BachelorinBusiness Semester-VII | Session:2024-2028

I " ConrseCoide HESE -6

! | CourseTitlo iE'Ic:tiw B - Finance: Security Amilysis and Portiollo Management

CourseType Discipline Spesific Elective (DSE)

1| Pre-requisitesitg) Asperrequirement

CourscLearning. > Learn the concept of busies uf Investment,
Outcames(CLO) > Enaluate the different tvpes of alternatives

- # Evaluate the portfelio and porgfolin management.

# Kucw the eoncepd of risk amd rdurny

= Craim the knowledge of furdwmensal i technicial anlysiis.

=

Credit Vilue 4Credits Cridir=1 S onry-fearning & Obyervation

ale

TotulMarks Max, Marks: 100 [ MinPassingMarks: 40

_FA RT-E: ContentoftheCourse

Linit Toples(Coursecontents) |

TR |
Perind

1 wyestments:investment process, Critern for Investment, Types of Investors,

vertment.Speculation utd Gambling: Flements of Tnvestment, vesimen: Avenues
actorsiniluencing selection of investment alvermatives.

ki Retwrn Relationship: Meaning ol risk, Types of risk, Measurins risk,
Iskpreference of invemors. Meanmg of return,measures of relurm, halding period of
retum, Annudalised petuen, Expected reviom, Investorsatt|tude twwards Risk mmd Retum,

15

ek Fxchanges inlndiz, Secarity Exchangi Board of Inilla, Govemnen Sezilrities

L [Security Market- Introductlon, tunctions, Secandary Muirker Operitions.
ket Corporane Debt Murketand Money Market Tastruments.

i Foodumental Analysis and Technical Anulysis Introduction- Investimen)! Analvsis;
undamestiol Analysis; Macro Beonomic Analysis: Inlustiry Analysis; Company
ysis: Trend Analysis; and Ratlo Anslysis; Meaning ol Technlcal Anulysis,
E::;Inmentul vu: | cchnical Analysis, Chorting sehnigues, Technical Lrdicatior, Testing
eehnieal Trading Rules and Evaluation of T echmical Analviig, |
IV [Portfolio Manayement: Framework-Portiollo Analysis — Selection and Evalmtion —
Meaning of portfolio — Reasons whold portfalin — Diversification nuibysin —Murkowitz"s
Mudel — Assumpiims <Specific model; lsk and retirm optimizstion — Bffclmt fhoniier
E Elficient portfolios —Laveraged portfolios - Comer portfolics - Shirpe's Single Index
1

tedel — Portfolio-evaluution measurss — Sharpe's
terformance Index — Trevnor's Perfrmance Indey — Jenren's Performmce Indesx.

Aeyares (fnvestiment, Securiey Mavket, Fundamental Anatyvis, Techniowl Anahy, Poutfutin Management..

PART-C: LearningResources

TextBooks, Refaren celooksand Ditliers

L. Brulmich& P. Subba Rao, Financlal Futares and Options, HPH.
2S5tegh Proed, Investment Management, HPHG
| IAlexander Funidamentul of Investments, Pearon £d
]

%@; g a}:; &

w4




A Alangen: Modern Investwent theory, Pearion Ed.
S.Kahn: Technical Awalysiy — Plain vl saeeple Pearson Ed,
6. Ramganthan: fnvestment Analysis and Port folio Manogemant,
PChandra Proxanoe: Managing Investient — Tata Me Gran L,
8. Afexander, shampe and Bailey - Fundumentaly of Investments Frentice 5all of India
VNewyark Institute of Finance - How the Bond Marker work — PHT,
[0 Muyo nvestiment Thomasaon hearning

Online Resoaresi—
bl grszfhi .o ghserurihv-anniva

Jenrnataka/ & ved-
ttpssiwww. firstunlinesniversitv org/coure/d etailcertifenle-in-seeurity analysis-amd-portfolin-
BRAYEnon- S ve-

PART-D:AssessmentandEvaluation

Supeested Continvous Evaluntion Metliils;

Maximom Marks: 100Muarlis
ContimuonsInternal Assessmeni(C1A): 30Minrks
| EndSemeslerT vomi Sy T Marks _
Continuouslnternal | litefnal TestCalz- L2 20829 Betermaris outofthitwo Test’ Quiz
Assessment (CLAY: | AssiznmentSeminus- 10 | FobenedirksinAssipmmentzhallbe
{Hy CourseTeacher) TozalMazkz- 30 conaitersd ayzingt 30 Marks
EndSemester Exam | Twosection- A &B

(ESE): clion AL Objeotive=10x 1 =1ii%ark. Q2 Slion snawertype-Sid=200nrks
- Sectinnb:Desen plveanswariypean Jemta@lomessumit-da I =40 Mnrks

Mo and Siprmmrs nj’fin-nﬂnnfl Members: [CBOY)



FOUR YEAR UNDERGRADUATE PROGRAM (2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction o
Program:Buchelorin Business Semester-I Session:2024-2028
Administration
(Certificate / Diplonu ! Degree/Honors) ]
I ConrseCode HHSE -07
I ConrseTitle lE.l-ptﬂ"i'Eﬂ = Finanee: Financial Literaey & Toveutment Awareness

! CourneType Discipline Specific Elective {(DSE)

1 | Pre-requisitedilmmy) Asperrequirement
Coursel.earning. > Prnide the foundatlon for financial decision mwking.
5 | Outenmes(CLO) | > List owf variass savings anid imvestmens aliermativey fisr o comon i,
# Give a detatled overview of stock market and sivch selection,
# Orivnt the leurmery ahout it fisnds and the criferia for selection.
i | CreditValue 4Credits Credir=1 5Hours-learning & Observatiun
7| TotaiMurks Wlax, M il 100 | MinPascingMurkse: 40

IPART-B:  ContentoftheCourse

Tumrin.ur'mimug_iummgﬁ-ﬁndgr_ut Hr.perperiodi— 60Periods(60 Hours)

Cnir Topies{Coursceontents)

Ml
Peviol

|

“nundation For Finnaee:1Indetdmnd the need far financiu! plimming-batic aoncepts-life
pals and fimancial goals-form of o sample finmeinl plan for voung udulis,
conaiics-Mueaning-scope-key concepts influencing decisions mukingboth mecrn and
AL,

Anking in Tniia: Types of Bank Depodlits, Deposit Insurance | PAMITYY ). [rad itlonal sid

ow Banling Models, Debit and Credit Cords. Diigit!Payment Systei-Internet Banking
NEFT, RTGR anil |MPS) MobileBanking, Mobile Wallete. AFES, U7 _

tientation to Financinl Statements: [manvial lerms and concepts, minde] forreading
financial stateiments, basic rtios lr evalusting companies whileinveuting-Time Valie of
Maney-Concept of Compounding andDiscounting,

15

i

Investnsent Munagement: [mvestment Ginals-Basle investment objectives-invesiment
als-time framing-nssessmy risk profile-concept of diversification-risk measanement
[s-Investment and Saving Alternatives ' s Common Investor:lnsyrance-Health, Lis
and Other General Insurange (Vehicle Insursace, PropertyTnsurmee cic). Retirsrment and
Pensitn Plans-Natiomal Pension System, Atal Pension¥ ajana, PM-5YM
afimin, PMLYMY, PMEMDY stc, stocks, bonde, mutuwal funds. fnvessar Protection
ndGrievance Rodressal
tock Murkets: Primary Market and Scoondary Matker, StckExchanges,
imkExchunze Operations-Trading and Settlemant, DemutAccount, Depasitory and
pository Participante.
tock Selection: Fundamantal Analviis-Beonomy Analysis, IndubtryAnalviis and
ompany Analysis, Technical AnslvsisCiraphical Patterns, Candle-Stick Paltetns.
ndicator anid Oseillaors. Stk Retumn and Risk: Analysing rish am retms trade off-

T Motus Funtls And Financial PlanniogEssontials: Mutual Funds. Festres of Mutaa)

=]

lationship-tovestment risk

chmes. [ypes of Matual Fimds PlanNet Asset Value Crisaria for Selection of Mumm]

Fuudir!'ﬂuma] Fund History in Indis, Majorfunds houses i Indla aid Mulial Fund
:

‘unids: Returns, Performance: Measurés- Shimme, Tr:yj;;.;l‘itiﬁmd 43

b —




rnﬂncinl Plinmng-Sample fl::rrlmtsqﬁ'l-ﬁ:gmting all the comcepts leamil with apersonc
|

Inanuial plan Giving and Supportime-Famity Support-Charitable givingscrowd sowrcing
ormseds.

Prepare o Spreadshect modeling ysing financin] fumctiony,
(2. Prepare a group pressniition on investment altermatives (advantapes,
sustainabillty and Hmitations)
& Frepare 5 exercise o calcolntion of net pest vl 6f motual fond séheine
Ay | Finunce,Hanking, Stock miarkeds, Mutaal Fumnds, Fisanciel Plasning.

v Em}ml Wik
|

15

_'F.MITTH{:: LeamingResources

T;._-:_:i[hmk!ﬁﬂrerﬂntﬂmkﬁ: nd Others
I. RBI Financiel Edwcation Bandboak

2 Pravenng Chiamdra, Finpnclal Manggement, Mc Graw HilL
A Aswarh Damodarin, Corporaié Finance, Tolin Wiley & Sos Ine.
1. Picabas Mohanty, Spreadsheer Skills for Finunce Prafessionals, Tasmuann Puplications:
3. Fischer & Jordan, Security Analysis and Portfolio Managemeni, Preatice Fall,
& NSE Knowledge ITub, Al-pawered Learning Experience Platform for BFST
7. NSE Academy Centification in Financial Markets (NCFM) Modales:
o Macroeconomics for Fimancio! Markety
o Finawcial Markety (Beginners Modsle)
o Mistual Funds (Beginners Moduls)
o Technical Analysiy

Online Resources-

umffingdia o/ eal L& gueey=Mutual-Fund

_ —D‘.ﬁsalﬁsmnn‘tandﬁ:a]uatinn

Sugpested Continuous Evaluation Methogs:

Maximom Marks. 100N k=

Continnoosinternnl Assesnment{ CTA): IoMarkes

EndSemesterExnm{LSE): 70 Marks

Conotinuousinternal | Intemal TestOQule-(2: 208 20 Bettermurks outafhetws Teat! Ol

Asssssment (CIA): | AssigomeniSeminar- 0 | #ublwmedmarkain AstignmenidhalThe

{ By Coure'Teacher) r TetniMarhs- M comtidered sEninst 30 Marks

EndSemester Twosection— A &B

Fxam (ESE): SectivnAQ1 Objective- I =100k Q2 Shit annwery pe-5x4=20Marks
Eﬂullunﬂj_l_ﬁrl:-.}ql:l_mi'.'uuﬂs'ﬁ:n}'|:ll:q‘!L,lu_ul+.LF3Fm11'||_-:_u_rl1.||n|r--|ﬂl]—'-!,g=_ﬂrl:|rh

Mame and Signature of Convenar & Members: (€05

N4
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FOURYEARUNDERGRADUATEPROGRAM(2024—28)
DEparTMENTOFM anagement

COURSECURRICULUM

o

PART-A: Introduction o
Program:Bachelorin Business Adminisirution

]

'lemiester-"c‘ll Fminn:!ﬂl#lﬂlﬂl

(Certificute / Diplowi ) DegrésHomors)
=

ConrseCode BRSE 08

CoumeTitle [Elective B - Finance: Insurnoce & Risk Manapement

CoumeType Dlacipline Specifie Eleetive (DSF)

Pre-requisitegtam) Asperreguirement

L]

P Familiarize With Fundumental Princiglos OF Insurancs
Coursel.enrnine. * Regolations Helating To Life Insirance
Outcames(CLD) ® Laws Related With General Insorance

* Process And Technlyues OF flisk Mﬂ.rr.ag-*ML nL
= Risk Tdentification And Risk Mensuremont

CreditValue dCredits |  Credit=15Hours-{zarning& Observarion

7 | TotnlMarks Max. Marks: 1640 | ﬂﬂu!‘nsin,gh‘lﬂ.ru_ 40

IPART-8: ContentoftheCourse

lotalNo.of '_I_'l_:_;.-uhlng—lmrniz_ig Periods(0 Hr.perperiod)- 60Perinds (60 Hours)

Topics(Coursécontents)

Mool
Pl

nsurance: Historical perspective, Meaning, Noture umd Scbope of Insuranie,
Hessificetion of lisuranes Business - Life Insurance and Goneml Insurance ¢
Fundamuenmal peinciplis aTnsmmee - Essentlals ol Tasermes Contraers. Indiag
Insurdnce Indastry - Inauranee dector Reforms in India -Liberalisation of Insuranes
Tarkeis - Major plsyers of Insurunce. Regulstion of Insurance-TRTIA. '

k tdentification : Busingss Risk Exposyres; individual Exposures! Exposiies of Physical

issats; Exposures of Financial Assets; Lxposurss of Hurman Assets: Expoduresta Legil
trnh'rﬁn.-: Exposure o Work Related Injury - Basic Concepts form Probability and
tatistlcy

1=

Life Insurznce: Rsgulstions relating to Lk |nsursnce - Generz! principles of Life
Insurance contract propesals and pelicy; Assignment and Momination; tutle and claims,
rorcept of trustsm |ife palicy; Growth of Actuasns! Science - Features of Life Insurance -
Lite insurence contract - Life Insurance Decuments - Insurance Pramium catculations;
Classrfication - classification on the basis of duration , pramium paymenl, parficipstion
in profit, Number of parsens Sssurad, Paymant of Policy Amount - Massy Back policies
=~ Uit Linked Plang. Annuities —Nead of Annully Contracts — Classification of Annulties.

eral Tnsuranes: Uenerml lnsurance — Laws selated 10 Ceneral Insursnee — General
Insurnne: Conirocl— Health Insurance — Meiliclislm Pollcy, Group Mediclaim Palicy,
Personal Accident Palley - Child Wellore Policy, Empleyee Croup Insuraice - Featres
f tiraup Health Insprimee - bmup Availubflity Plan. Fire Insuranve — Essentials of Fire
rance Comiraces, Tvpes ol Tiee tnyuramie Policles and Fire fnsummes coverage.
Aarine Insutznie — Types of Marine Indurance — Marlne lusurancs Principles -

portand Cleuses in Mavine Insurance — Merine Insurence Policies — Marins Klsks

|

H,‘/’G'
<

Y

'b-lmr.:lr Insurunce and Factors to be congidered for Premium Flxing — I'\luu..ll!mm 14

Clavses I, Maring PalicyMator Vehicles insmence - Need for Flotor inyurance, i._yw

e ok B



98

| [msurance-Rural Tnsurance—Rural Policies—Obligations of Insurers 1o the Social Secior. !
¢ IV ik Munsgement: inmrodection o Risk Management: Risk — Risk and Lineerlainly,] 15
ypes of Risk, Burden of Risl, Sources of Hisk, Mathods of ‘handling Risk, Degree o
sk, Monagement of Risk Risk Momugoment, Risk Manugement Process, Identi feition
f lnss fxposures, Objectives of Risk Managemenl Seleel the Appropriste Risk
h‘lurmgemuﬂ_ tchnigue, Implement and Muomitor the Risk manszement Progran, Risk
gement by individuals and Coarporations, Risk Munugement Objectives, Need for g
Rifionale Ffor R&R mmagoment’ In' organisstions, Undesstinding the cost of Risk,
Individusl Risk management and the Cost of Risk - Risk management and Sécletall
Welfare
i<k Measurement: Evaluating the frequency and Severity of Losses; Risk Control; Risk
nancing Technigues; Risk Management Decsions Methnds; Pooling Arrangsments and
ersiication of fisk.

Advanced issues in Risk Management; The Changing: Scope of Risk Managoment;
Insurance Murket Dynumics, Laas Fomecasting; Financinl Analysiy in Risk Management:
Drecision Making; Chber Risk Mnﬂﬂ,ﬁﬂltlﬁll Tisale
Keyumrilty Rick Management Risk Control General Insurance

PART-C: LearningResources
_"l_"hlﬁmlulltiferﬂuﬂ_jﬁl_ui;alld Others —
* (Gupta P.K, {2012), Insuranee and Risk Management. Bengalurn, Himalayan Publications.

= [r. Neelam C. Gulad (2011), Prineiples of Hisk Management and Insaranes. New Delh) Brcel
Publishing.
= ‘Panda 6.8, (2012). Principle and Prsctice of ingurince, Dengalry, Kalyand publichir
= DR G Syamalp Rao (2011), Growth ard Performance of Insuranee Sector with Spedcal
Hetererice W [IC of India. New Delhi; Bxcel Hublishing
Online Resources—
hirpsiiwww.conrsiers.org/ courkesYe 3 Fynery 3 Drisk ™ 15 manngement dvied
Ll]__t_!p.vi:fn‘ww.tmin:l.mmfmunm'indnqn}'—llnuuur-mnrmﬂmnrﬂntc-and-rislt-.mnn'ngemunlmvml
PART-DiAssessmentandEvaluation
SuggestedContinuousilvaluation Mathods:

Waximom Marks: 10{Viarks

Continnouslntermol Assessment{CIA 1 MiMurks

EndSemesterExam(FSE): 70 Marlk=

Continupowslnternal | nteennl Tes/Onia2):208:20 Beltermarls outplihetywaTes iz
Assesement (CTA): Assignmcnt/Semiiioe I abrainedmursinAssignmentshal e
{1y Course Teacher) Totalharks- S conufilers] spninst M) Marks
EndSemester Twokeeting— A &R o
Exam (ESE): section AQT Chifostive 1115 = HIMark Q2. Shor aidwenype-Sta=20Marks

& "_l_i_gwﬁ-?hmtri plivemswerlypeqes.. lentol froneacaunit-tx | =30V rks
Nomegnd Signoture of Convene rl Membars [CBOS)

v v
bk w '



FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSE CURRICULUM
PART-A: Introduction |

Program: Bachelorin Business Administration }Semuslur—:\"]] lﬂesﬁiun:z[lz-’l-lﬂlﬂ
(€ ertificate / Diplonw 7 DegresHoners) _

1 | ConrieCole BRSE -035
= | CourseTithe [Elective C— Marieting: E Commeree
CourseType ipling Specilic Elective (DSE)
4 Pre-requisiteitay | __ Asperrequiresment
Courselesrning. # Famillnrise with difforent types of § - Commerce
5 | Oulcomes(CL0) # Differentiate betwesn E - Commieree and B Services

# Understanding Technology in E - Commerce,

# Facllitating Electronic Payment Systam.

) F Knowledge about Seearity Issues 1 E - Commere

fi | CreditValue 4Credits Credie=I 5Hodrs-{earning & Observitlon

7 | TotalMarks M Murks: 100 | MinPassingMarks: 40

IPART-B: l:nntﬂntnfﬂleﬂuurﬁ
TotalNowol Teaching—leurningPeriods(01 Hr,perperiod)— 50Periods(on Tuars)

tni Taopies(Conrsecontonts) Nowol
Ferind)
T [introduction to B- Commerce: E - Cdmmerce:  Meanlng. Nature, Concapls of E- I5

mmence; B - Commerce vs B Business; Advantages and Thssdvagtocs of -
_ r: Value Chain in F-Commeree: Porier's value chaln model; Compelitive
Advanings and Compelitive Stotegy, DilTerdn! Types of E-Commerde ke Business - 1
- Dunimess (BZH), Business - o Customer (D20 Cosiomor Ly - Cuplorrmer (U],
Custemer — 1o -Business (C2H), Government — to —Consumess or Cilteens | G20):
Business Models of - ¢ommerce
Il [E-Commerce and E - Services: E - Cammerce - A Copmumer (rienled Aparoach: 15
Fraditions] v/s E-Retalling; Key sucesss faciats in F— Retalllng: Models of F —
tatniling; und Charncterigtics of £ —Rewailing: F - Services: Categaries of E - Services,
With-enabled services, Informalion sélling on the weh, Enlerninment, Auctions amd other
ipocialized servieen
Technology in E-Commeree: Technoligy in E-Commeics: An uverviow of the intemed:
u'l.u,t'w Network Architeeture snd the Liyered Model; Internet Architegiure: Netwirk
larddware and Sofiwire Considerations: Intrunets and Exeranets: The mnking of World
Wite Web; Web System Architeeture, Building and houting your webaite: choasing an
Intérmiet Service Provider[ISP]; registaring o domain name. weh PrOmHEIGIL intermer
le'knt'mg techniques, e-cyule of intemet mirketing. personalization, mobile gt

y
)

sucking vustomers, customer serviee, Uniform Resource, Locator [UTR]. 4] : and:
] Hypenext Tranafer Protocal [HTTP); Cookies. —_
IV [Electronic Pevment Svatem: Methods of E Pavaient: Dehit Card, Crédit Card, Smurt 15
ards, E momey, Eleotronic and Digitul waller, Digital Signaturo (Concepls), Payments
matavays, Core Banking Solutions (CBS1: Maobile Paymens; Unified Payments
Interface [LIPLY Natlonal Payments Corporation of India [NPCT):
secirily Bisuch in E - Commeree: Security Thieats; Securily in C yberspoce; Kinds of

(Threars and Crimes! Client Threat, Communication Channel Threut, Sarver Theeal Chler |
fl*rugmmming.__ﬂnats;- Frauds and Soams; Basics of Fooryption and Decryplion, ! \1 //
weirds | E- Commerce, E- Servives, Eldctronic Payment Sovem, T‘\_ =" kg

o J:J@“ﬁl'f w BLJ
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PART-C: LearningRasources
il TextBooks,Refercnce Booksand Oihers
LPT. .]'l.mmh “E-Commerce: An Indian Pmp:l..lhr;. ["HI Learning

=

2. Henry Chan. Roymiond Lee and othens, E-Commerce: Fundementals snd A palioations
3. Wiley, Landon, E-Commerce, Pearson Education India

=+ Sichneider G E-Business, Cengage Publications

5. Bhaskar, B., E- Cominerce, MeClmw Hill

0. Dave Chalfey - E-Buginess and E-Commerce Mossgement —Stratesy, Iinplemontation and Pravtice,
[Pedrson- Education.

7. Schnelder Gray « Electtonic Commerce - Cénpapge Learinge
iﬂ'l!lllttl: Risnurces— -

conrses TedFyuery " 3 De-commp ree & ved
suiwww.od i fecommuereed ved

FART-B.A:sementandEvaluatlnn

Suggested Continnous Evaluation Methods:

Mlashmvim Marloss: NHiA arks

Continuousinternsl Asseament(C1A): 30Marks

EndSemesterEynmiFSE): T Marks

ContinuonsTuternal | Intermal lost/Quie(2)20&20 Betiernurks anlofiherwe | est O

Adgsexsment (CTA); | Assignment/Seiminar- W | +pbiainedmarksinAssd pnmenishallbe

{ By Conrse Tencher) Tetnliarks- 30 v ieredd peainze 30 Mok

EndSemester Twoscotion— A &5

Exam (ESE): Section A:QL.Objeetive= 10 i =10Mars: Q2. Shor answerty pe-Sud=10Marks
Sectlni: Deserlptive aitrisertypoghs, Lantoi2 (homepciml 42 - larks

Name and Sigrature of Comvenor & Members: (CHOS)
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FOUR YEAR UNDERGRADIUJATE PROGRAM(2024—28)

Bepartment of Commeorce and Management

COURSECURRICULUM

' PART-A: Introduction

Program;:BachclorinBusiness Administration Semester-VII [Session:2024-24028
_(Certificate / Diploma / Degree/Hanors) i'

I | CourseCpde BHSE - )

2 | Courseliie Eleetive C — Marketing: Retail Management

CourseType Disciphine Specific Elective {DSE)

A | Pre-requisite(itom) Asperreguirensent

CourseLearning. > Knowiedge of the tipes and forms of Ketall busisoss,

§ | Ouwtcomes(CLOY > Abifity o examing Consumer Belavionr in variows. enviromomis.:
» Abifity to analyse varions Resall operations and soafuste them.
= Abifity to analyse various marketing mix slemenss in retall sperations.
= = Learning of fnformution Tochnology in Retuil brisisess,
|6 | CreditYalue 4Credits | Credit=15Hours-learning& Observition
7 | TotalMarks MaxMarks: 100 | MinPassingMarks: 40

PART-E: ContentoftheCourse
TotalNo.of Teaching—learningPerinds(01 Hr,perperind)— 60Periods(6( Hours)

Limit Toplcs(Coursecontents) Na.of
- _ Periocl
1 REFAIL BUSINESS: Delimtion  funefioms of tetailing - types of retailing — forms of i3
el bsiness ovwnership, Retail (heories — Wheel of Retiling — Relail hife cyele; Retail
usingss in India: Inflicacing faelors —present Indinm Tetail stanars,
ONSUMER BEHAVIOUR IN RETAIL BUSINF&S: Buving decision process and
s mplication on retailing  Influenes of cronp and tndividual e Customer
shepping behuvinur, Customer service and customer satisfacion.
Il RETAIL OPERATIONS: Factors tnfluencing Inesiien of Store - Murdet area onabysis—| I8 |
F’rm:lu drea unalysis — Rating Plunmathod - Site evaluation. Retail Clperations: Stores

myoit and visuul merchandising, Storesdesiyning; Space Alimnring,
inventoryrmanagement, Morchandise Management; Catesory Mandgement.
L] TAIL MARKETING MIX:Introduction -Product: [Decisions relited 1o seleclion of 13
oods (Merchandise Management revisitad) -Deciaions relared 1o delivory of sérvice,
Pricing: mlsencing fuctors — appranches o PIICINE.  Pricesensiuvity - Vilue pricing
Murkdown pricing. Place: Supply chimmel — SCM principles - Retnillogistics —
compulerized replenishment system — comporate replenishmens policiss. Promotion:
settingobjectives — communicition effects - promotional mix. _
IV INFORMATION TECHNOLOGY IN RETAILING: Non st reailing (e-vemailingd-| 15 |
The impact of information Technology in retmiling [nteyratedsystiems and netwarking -
101 — Ber eoding — Electronic anicle surveillance —Flectronic shel | Tubels
I - Cugtomer datsbase manigement system, . |
| Krybiiaruly Netall Business, Retoil Operutiung, Ketaid Marketing Mix, IT In Retailing.
PART-C: LeamingResources
TextBonks,ReferenceBunlisand Others /
1.5uja Nair; Retail Management, HPH 5 /fl
2. Kartlric - Retall Managemeni, HPH
38K Poddar & athers — Retuil Munagement, VBIL,
4.5 Tiwear ; Retall Managemeni, HPH
Online Resonrees— d
tpsstiwww knpykitab.com/ LY.

X g




oz

Intipes!www hitbullyeve eom/arad-

PART-D:AssessmentandEvaluation

Maximom Marks:

Suppested Confinuous Eyvalustion Methods:

1N ks

ContinusosInternalAssessmeni(CiA): - 30Marks

Nome and Siynoture of Convenor & Members: [CBOS)

EndSemesterlixam(FSE): 0 Mirks

ContinunusInternal | InlemulTest/Cuiz-( 21201830 Bettermarks outofihetwoTest Oom, |
Assessmont (CIA): | Assigniment/Serinar W | *obwinedmarhsinAssignmentshal lbe

(By Course Teacher) ToaiMarks- 30 - considered auains) 30 Marks
EndSemester Pwilsietlon— A &B

Exam {ESE): et lionA: Q1 Ohject ve— s | =10Mar Q2 Shisrt snswerty pe-Sx <200 arks

Sccljunﬂlﬂrlwrlpi[umﬁhm'pugu _lt_ll!l_l'.ilﬂiinmﬂacljunli-Jliﬂ 40Marks
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

' PART-A: introduction _

Program: BachelorinBusiness Administrafion 'Sum::stcr-‘." 1} Session:2024-2028
(Certificate / Diploma / DegreeTonors)

1 [ CourseCode. - HISE -07

2 | CouarseTiile Eleetive T — Murketing: Consumer Behaviour
CourseType |IJil-r:i;:lInu Specific Llective (BSE) .

4 | Pre-requisiteitany | Asperreguirerent

Courselearning. > To Know the need for studving consumear behavior.
5 | Outeomes(CT.0)  |> To analyze the factors that affect consumer behavior.
# To learn the concepts related to consumer perception, learning and

attitude and rheories associnted with |t
= Learning about the factors affecting the consumer in soco-cultural

seitin
- Idmﬂ_ff-;'.ng. thi post purchnse behavior end thi wehnalogicnl lmpact on
PRTMFHTIC!, .
6 | CreditValire 4Credits Credir=15Honrs-learning & Observation
7 | TotalMarks Max.Marks: 100 ' | MinPussingMnrks: 40 !

PART-B:  ContentoftheCourse
TotalNo.of Teaching=lesrningPeriods{i] Hr.perperiodi— 60Periods{60 Hours)

Iimit | Tuopics{Conrsecontents) No.uf
e Period
onsumer Bebavior Introducioen. Conceprand neediorstadyofConsmmerBehnvior 13

pplication of Consumer Behivion, Fautors affectingeonsumer behuvioe tndlvidual

ANSITOT PROCESS! Heilursy

findividunleansumens; Ty pesofvonsurriors, Consumendidision-

i1 eess. Organimbonaleonsumen; Crganezstionaleansumendecision:

makingprocessiConsumer pesemrch,

1l '[Cnmn:l:lu.'l'."i"l otivationandPersonality: Conecptofmotivation, Needs and Goals; 13
EE.:mnit nmure of motlvation; Firesrehyofnesds; Amoafneeds: M oraspectsof

ivation reseurch, Personality concept sand Chatnet=r stivs;Stneesinthedevelopmeni
fpersonality; Sel fand Seli-imase. .
-onsumer Perception, Learning and Attitude: Cincepl I3
“lementsofperception; Factorsintluencingperceprion; Dynnmicselperception;Consume
tmagery. Convept, Miocess and theonies of leamning;: Cuncepl and
ChurneterlstesolAnitde; Factorsinvol vedinattindeformution; Modelsof
stitude, Copnitivedissemmecand Arributiantheories
IV |ConsumerinSocis- 15
turalsettings: ReleronceGroops: Familvinfluencesand) ifet vele;Secinlelnesnding My
surements; Cultural Influcnce on Consumer Behaviow Cross- 1
L altumldimensionsofConsomedSebavion;Cross- Cultural dlm=m1unsnf|:ur$ulntrﬁnu]:}5i1ﬁ
[Post Parchase Bohaviour: Situational Infliences;
CopnitiveMasonanee: DiffuslonolTnnovation: Definltiono inmvation, Produetehare :
sinthuencingdiffusion Resistanoetoinnovativn, Adoptionprocess;Consamisr nvalvement:
RotealConsumerinvalvement;CustomerSatisfaction; OonsumerBehaviourinMarketingSma
{ ey, Pechnology simpacton Consumers: M

—a

. i
;*'W"* Consumer Behaviowr, Conywmor Papception, Motivation, Pupsonatiy, WA

T e
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PART-C: LearningResources

“"ﬁ;uﬁuuks.,ﬂ.ﬁfﬂmcuﬂn;ﬁu td Ohihers
1. Leon G. Schiffmang Leslle Laxzar Kanuk, (2019), Consumer Hehavinr, Pearson

Mublication

Michael R Solomon, (2017), Consumer Bohavior, Tata McGrawhill

David L. Lowdon & Albert |, Della Rita, { 1988), Consumer Behaviar

Wayne D, Hoyer, Deborah |, Maclimis and PinakiDasgupta, (2010). Consumer Behavior

Soth [agdish, Jain Varsha, Don E: Schultz: (2019), Consumer Behavior A Digital Native,

Fearson MPublication.

6. Loudonand Della, Consumer Behavior: Concepts and Applicitions.

7. Schiffman and Kanuk, Consumer Bahavior.

A Bennett, Consimer Behavior,

9. 81 v, Consumer Behavior in Theory and Action,

Online Resources— .
itiges :Hi[n:h;.iimhg,hgcntu]ug{gumuma—hgh_ avipar/&ved:
https:funlinee nplelnelw'noe?? dTpreview &ved

) e 2

PART-D:AssessmentandEvaluation
Suggested Continuons Fvaluation Methods: B B
Maximum Marks: 100Muarks
CantinvousinteroalAssessment{ (1A ) 30N arks
EndSemesterExam(ESE); 70 Mavks - -
Continvousinternal | el TestOuiz-( 21 20820 Bettermarks nitisfibdiwoTest! Chaz
Assessment (CIA): | Assipnment/Seminar- 10 | oblaimedmarksinAssigmmiantshullbe
(ByConrseTencher) TotniMirks- | cimsilorid saains 30 Mares
EndSemester Twosection- A &1 _
Exam (ESE): SectinnA-QLObjeutive—10y =10 U2 Short answertype-Syd=20Marks

' Secrion i DescHptiveunswentypeaqne., 1 oubal2 o liusis42 | =400 ks

Nome and Sigoature of Convenor & Members: (CBOS).

Y 7

s I
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FOURYEARUNDERGRADUATEPROGRAM(2024—28)
DEPARTMENTOFM anagement

COURSECURRICULUM

PART-A: Introduction B

Program:BachelorinBusiness Administration L | Lo
(Certificate / Diploma / Degeve Honors) I'&Ern:ster Vil Ihf:ﬁsmnjﬂl-l-zu.?,ﬂ]
@f’ BHSE -08 I

1

| CourseCode
| 2 | CourseTinle [Elective € — Marketing: Advertising & Media Management )
_ﬁ Te uur-nuTﬂ_m _.Tﬁiiq.'.lptinn Specific Elective (DSE)

4 Pre-requisitedifoug | Asperreguiremrent

= Kuow the nature, role, and imporfanc of IMC {(Fretegrated mprkefing
5 | Courselearning. Cormmunications) in marketing strategy.

| Outcomes(CLO) |5 Learn the effective desion wmd implementation of mdvertiving sirategies
= Present a genicral understanding of content, stracture, and appesf af
& aefvertivenments

= Understand eithical challenges related to responsible minag anient of

welvertisingaed brand stratesy.
F Evaluare the cifectiveness af advertising and agencies rofe, |
6 | CreditValue | dCredits | Credie=I5Hours-learning& Observation
7 | TotalMarlis | My Marks: 100 | MinPassingMacks: 40 f

PART-B: ContentoftheCourse

Tnmlﬁu.nITemlllng—kquingl’hrluda{_ﬂl Heperperiod b 60 Periods(60 Hours)
Topics{Coursecontents) F;::L

] E;ltngrl?&d MarketingUommunication jl’h-[C]:Tntr:gmmj marketlng communication. | 18

iz |
Limit

1A Model, Selling goals aml dhjeetives concept of DAGMAR in s=iling objectives,
lements of IMC; Role of advertising inlndia's evonomic development, Ehics in
bdvertising, Sueisl, Eztnomic and Lepalaspects of advetlising:

n E:Mumur und Media. How wdveniging works, pereeption, cogaifinn, aflect, is

ss0Cistkon, persuasion Behaviour, Assacinling foeling with bnds, Use of ressacch in
erising planning: Advertising Media: industey structure, functions, advantsges,

chisadvantages of print, Felovision, Radio; Intemeat, (ildoor, Basic concept of medii

| plinming. medinselection, Media Scheduling siratepy, setling media budgets.

I Advertising Program: Planning and mennging creative stramgies: Crontive approuchcs; 15
BuildingAdvertising Program; Message. Theme, bedvertisimg appealy; Advertising lnvour;
hovao deaipn and produce advertisemeonts: A dvertising Budg=t: misture and methods of
sdvertizing approprintion; Art of copywriting; Guidelines for capywriting,

Copywriting for prnt, Audio, TV and eutdeor media:

her Elements of IMC: Sples Promonon, PR, Everits andExperienoes and Word of 15

Mlouth, Consumer ind trade sales promotion; npplieation of sales promaotion in different
maing; Using pablic relntions in tnage budlding: Planning and executing events,

vent managemient; Virl marketing. building organic word of miouth communication.

v

Measuring Effectiveness:Measuring Advertising Effectivensss: stues of evaluatinns
and various (ypes oftesting-Fre and Poid resting: Ad veriising agenciey; kistnrv, role, .
impurﬁmcc.nrgnnlm:ngn! structure, funclions; Sefection of agency, client aseney ;
Il pelationship compensation strategics. 1L
Rapwarity Ttegrated Marketing Compeunication, Civesinier, M, Adveriiing e
e

|
Wff _Jﬁﬁtﬂ:f ‘ﬁ/?//v -
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PART-C: LeamingResources

| TextBooksReferenceBooksand Othery
1. Advartising Principles and Practice, William Wells, John Burnef, SondraMoriarty, 6l ed,,
Penrvon education, Ine.

2 Advertising and Promotion, G.Releh, Michoel Beleh, KevoorPurani, % edition, Tata Mcgraw Hill
publication, ISBN: 978-1-25-902685-0.

Online Resgurces—
littps: fombinecourses nptel ac. mfnne22 - mgd Fproviewdved
https A ww, coumsera.ongleodmes U IF guery 3 Decommeroedoved

PART-D:AssessmentandEvaluation
Soggesicd ContinuonsEvaluation Methodi: )

Maximum Marks: LN mrks

ContinnousinternalAssessment(CIA); 30Miarks

Enﬁﬂrm:-._‘:t:ljf_‘.um[EEE}: - 70 Marks

Continuousinternal I1tluntalT¢ﬁr'i;}uiz—i'.’._}r.zllﬁlll | Bellermurks outofthepwoTest! (hz |
Assessanent (CIA): Assignment/Seminur- n FohlmedmurksinAssiguonenishollbe
(ByConrseTuucher) | Totalhurks. ) 30 I congidored ngainst 30 Muorks
EndSemester Twoseclion— A & H

Exam (ESE): FectimAQ1 Ohjeotive| ix! = 10MarkiQ2 Shar arswertype-Sxd4=I0Marks

jH:ediLinE_'ﬂ:snrpLiumﬁ-rg! ypeyls | uu-mﬂfrml_lggL_:_l_L_mnl.—iﬂ (—aivVinrs

NomeondSignotureofConvener&Members: (CBOS)

GOES TO 08 SEMESTER



